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( ^  £  HREE  million  progressive  people  in  the  “Northern 
/  Ohio  Area” — the  Cleveland  100-mile  Radius!  Here 
is  a  market  which  combines  maximum  receptiveness 
with  maximum  buying  power  and  minimum  exploita¬ 
tion  cost.  Here,  then,  is  a  market  easily  and  profitably 
developed. 

Here,  located  midway  between  New  York  and  Chi¬ 
cago,  is  a  firm  base  from  which  profitable  expansion 
can  be  made. 

Here  is  the  most  likely  market  in  which  to  start 
and  sustain  an  initial  selling  and  advertising  campaign. 

Here  every  manufacturer-advertiser,  who  has 
achieved  or  is  achieving  success,  uses  the  Plain  Dealer. 
It  is  the  key  advertising  medium  of  this  great  “Northern 
Ohio  Area.” 

This  book  gives  facts  about  the  market  of  the 
“Northern  Ohio  Area”  upon  which  sound  merchandis¬ 
ing  plans  may  be  founded.  It  tells  about  the  Cleveland 
Plain  Dealer — First  Paper  of  Cleveland  Fifth  City. 


The  Northern  Ohio  Market 
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1.  One-half  of  Ohio’s  population  lies  within  the  area  of  this  map. 

2.  Contains  129  cities  and  towns  with  over  1,000  population. 

3.  Contains  13  of  Ohio’s  21  cities  with  over  25,000  population. 

4.  There  are  687,879  families  in  this  area. 

5.  Center  of  America’s  Greatest  Industrial  District. 

6.  World’s  Greatest  Iron  Ore  Market. 

7.  World’s  Greatest  Lake  Port  District. 

8.  Has  one-third  of  Ohio’s  Agricultural  Valuation. 

9.  A  Great  Jobbing  Center. 


You  Can  Thoroughly  Cover  Northern  Ohio  with  the  Plain  Dealer  Alone 


■■MB 


The  “Northern  Ohio  Area” 


The  Old  Connecticut  Western  Reserve 


HE  “Northern  Ohio  Area”  is  an  integral  marketing  unit.  It  is  a 


concentrated  territory  lying  within  a  100-mile  radius  of  Cleveland. 
It  is  a  part  of  no  other  buying  or  selling  zone.  It  logically  divides  into 
two  parts — a  primary  and  an  auxiliary  market.  The  primary  market,  an 
area  of  50  miles  radius,  is  said  to  be  the  most  intensive  and  easily  developed 
community  in  the  United  States.  The  auxiliary  market,  an  additional 
belt  of  50  miles  girdling  the  primary  market,  is  equally  responsive. 

Cleveland,  the  nucleus  of  this  great  marketing  area,  is  the  Fifth  City 
of  the  United  States.  It  ranks  second  only  to  New  York  in  diversified 
industries.  It  is  the  manufacturing  and  agricultural  metropolis  of  Ohio. 

Every  manufacturer-advertiser  who  has  achieved  or  is  achieving  success 
in  the  “Northern  Ohio  Area”  uses  the  Plain  Dealer.  It  is  the  key  adver¬ 
tising  medium  of  this  market. 

Entrenched  logically  in  this  market,  expansion  follows  easily  and  natu¬ 
rally  until  nation-wide  distribution  is  attained. 

The  Connecting  Link  Between  New  York  and  Chicago 


The  Plain  Dealer  is  the  Predominant  Ne  wspaper  of  Northern  Ohio 


Northern  Ohio 
An  Area  of  Progress 

Strategically  located,  unusual  in  that  it  has  remarkable  water  facilities,  great  railways  and 
well  developed  highways,  the  “ Northern  Ohio  Area ”  is  unique  in  its  close  proximity  and  access 
to  immense  natural  resources. 

Coal  and  Iron  are  the  fundamental  foundations  of  Industry.  America  leads  the  world  in 
its  wealth  of  these  resources.  The  “Northern  Ohio  Area ”  is  most  accessible  to  these  resources 
and  is,  as  a  result,  the  center  of  Industrial  America. 


Iron 

The  lake  ports  of  the  “Northern  Ohio 
Area” — Cleveland,  Ashtabula,  Conneaut, 
Fairport  and  Lorain — annually  receive  the 
greatest  proportion  of  the  iron  ore  shipped 
from  the  Lake  Superior  region.  They  supply 
83%  of  the  iron  plants  of  the  country. 

Steel  and  Foundry  Products 

Northern  Ohio  produces  25%  of  the  machine 
tools  manufactured  in  the  United  States. 
It  leads  in  the  production  of  heavy  ma¬ 
chinery,  especially  in  conveying  and  hoist¬ 
ing  machinery. 

The  foundries  have  kept  pace  with  North¬ 
ern  Ohio’s  growth.  Large  quantities  of 
foundry  products  are  used  in  the  great 
steel  mills  and  ship  yards  of  this  area. 

There  are  also  heavy  consumers  of  foun¬ 
dry  products  among  the  many  Northern 
Ohio  industries  engaged  in  the  manufac¬ 
ture  of  automobiles,  trucks,  machine  tools, 
and  of  rolling  mill,  road,  conveying,  elec¬ 
trical,  and  fertilizing  and  reduction  ma¬ 
chinery. 

Rubber 

The  “Northern  Ohio  Area”  is  the  center  of 
the  Rubber  Industry  of  the  United  States 
and  of  the  World.  Akron,  the  “Rubber 
City,”  is  the  center  of  the  industry.  Here 
are  located  many  of  the  largest  rubber 
factories  in  the  world. 

Of  the  three  hundred  million  dollars 
which  it  is  estimated  are  invested  in  the 
rubber  industry  in  the  United  States, 
approximately  two  hundred  million  dollars, 
or  two-thirds,  are  in  this  area. 


Clay  Products 

Forty  per  cent  of  America’s  clay  is  produced 
and  used  in  the  “Northern  Ohio  Area”  in 
the  production  of  clay  brick,  hollow  tile  and 
pottery. 

In  the  Canton  district  many  of  the  larg¬ 
est  brick-producing  fields  in  America  are 
located. 

Agriculture 

The  “Northern  Ohio  Area”  is  of  consider¬ 
able  importance  agriculturally  as  well  as 
industrially. 

In  this  area  69%  of  the  farmers  own 
their  own  homes. 

The  fine  local  markets  furnished  by  such 
prosperous  factory  cities  as  Cleveland, 
Akron,  Canton,  Mansfield,  Lorain,  Youngs¬ 
town,  etc.,  with  good  transportation  and 
excellent  highways,  give  the  farmer  a  short 
haul  and  good  profits. 

The  census  of  1920  estimates  the  value  of 
farm  property  in  this  area  at  $516,550,430; 
live  stock  at  $46,822,380;  and  crops  (census 
of  1919)  at  $92,031,734,  or  about  one-third 
of  the  total  estimates  for  the  State  of  Ohio. 

Limestone 

In  the  “Northern  Ohio  Area”  are  great 
limestone  quarries  which  supply  the  enor¬ 
mous  quantities  of  limestone  used  in  the 
Iron  and  Steel  industries.  From  the  famous 
White  Rock  district  in  this  area  all  of  the 
finished  limestone  used  in  the  United  States 
is  produced. 


The  Plain  Dealei — For  Over  80  Years  Northern  Ohio’s  Leading  Newspaper 


The  ‘‘Northern  Ohio  Area” 

The  Great  Cleveland  Market 


More  than  one-half  of  the  manufacturing  of  the  United  States  and  Canada  is  done  within 
the  500-mile  radius  of  which  the  “ Northern  Ohio  Area ”  is  the  center .  Stop  and  grasp  the 
significance  of  that  last  sentence.  The  “ Northern  Ohio  Area ”  is  an  ideal  market.  It  is 
equipped  with  efficient  and  diversified  means  of  moving  people  and  merchandise.  It  is  easy 
to  cover  and  develop. 


Railroads 

Forty  main  line  tracks  traverse  the 
“Northern  Ohio  Area.”  It  is  served  by  all 
of  the  main  trunk  railroad  systems  of  the 
United  States  and  is  afforded  direct  con¬ 
nections  to  all  points  on  the  North  Ameri¬ 
can  Continent. 

Interurban  Lines 

A  network  of  electric  interurban  railroads 
extends  from  Cleveland  over  the  area  with 
connections  to  all  parts  of  the  Central 
West.  These  all  maintain  freight  and  ex¬ 
press  services. 

Bus  Lines  and  Highways 

Six  main  market  roads  afford  easy  and 
speedy  access  by  automobile  or  truck  into 
Cleveland,  the  trading  center  of  the  “North¬ 
ern  Ohio  Area.” 

From  Ashtabula  on  the  east  to  Toledo  on 
the  west,  there  is  a  complete  system  of  im¬ 
proved  highways.  There  are  over  58  bus 
lines  operating  in  this  area  connecting  the 
many  important  industrial  communities. 

Lake  Transportation 

Four  out  of  every  five  vessels  plying  the 
Great  Lakes  are  registered  in  Northern 
Ohio  Ports. 

Through  its  ports,  Cleveland,  Ashtabula, 
Conneaut,  Fairport  and  Lorain,  this  area  is 
in  direct  communication  by  water  with  the 
eight  states  bordering  the  Great  Lakes. 
These  eight  states  contain  one-half  of  the 
population  of  the  United  States. 

Iron  ore  and  grain  are  the  big  items  of 
the  freight  tonnage  movement.  The  iron 
ore  tonnage  alone  in  this  district  exceeded 


in  1920  the  total  export  and  import  ton¬ 
nage  of  New  York  Harbor. 

Automotive 

The  Cleveland  territory  of  the  “Northern 
Ohio  Area”  is  first  in  the  production  of  auto¬ 
mobile  parts  and  second  in  automobiles  in 
the  United  States. 

Much  specialized  manufacturing  has  been 
developed  in  this  area,  of  engines,  axles, 
bearings,  frames,  etc.,  to  meet  the  enormous 
demands  of  the  automobile  industry  today. 

Of  the  626,699  motor  vehicles  registered 
in  Ohio,  308,200,  or  approximately  one-half, 
are  in  the  “Northern  Ohio  Area.” 

One-sixth  of  the  automobiles  owned  by 
farmers  in  Ohio  are  in  this  area. 

One  of  every  eleven  farmers  in  this  area 
owns  a  tractor. 

Finance 

Where  strong  and  stable  financial  organ¬ 
izations  have  been  built  up  in  a  community, 
there  is  an  indication  of  the  buying  power 
of  that  community.  The  importance  of  this 
area  was  recognized  by  the  Federal  Reserve 
Board  when  they  established  Cleveland  the 
“Reserve  City”  of  the  Fourth  Federal  Re¬ 
serve  District. 

Cleveland’s  Reserve  Bank  ranks  third  in 
amount  of  assets  among  the  twelve  reserve 
banks  of  the  Federal  Reserve  System. 

The  Reserve  Bank’s  statement  for  Ohio 
of  July,  1921,  shows: 

General  Deposits . $2,853,404,000 

Savings . $1,419,582,000 

Bank  Clearings.  . . $1,298,370,000 

Deposits  per  Capita .  $340 

Savings  per  Capita .  $170 


The  Plain  Dealer  Dominates  the  Buying  Power  of  Northern  Ohio 
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The  Cleveland  Plain  Dealer’s 


Primary  Market 


The  Primary  Market  embraces  more  than  one-third 
of  the  population  of  Ohio.  Virtually  a  city  of  two 
million  people,  this  50-mile  radius  is  a  responsive 
and  receptive  selling  area.  There  are  65  cities  and 
towns  having  populations  of  over  1000.  Its  whole¬ 
sale  and  retail  outlets  are  tremendous.  Its  strate¬ 
gical  location  makes  it  a  great  jobbing  center. 

Small  in  area,  vast  in  buying  power  and  with 
excellent  transportation  facilities,  it  is  a  market 
readily  and  profitably  developed. 

An  extensive  market  survey  has  revealed  the 
Plain  Dealer  as  the  newspaper  of  the  wholesaler 
and  retailer.  It  is  their  guide  to  profitable  business 
and  their  incentive  to  bigger  business. 

The  green  portion  is  the  concentrated  Primary  Market  of 
Northern  Ohio. 

The  Plain  Dealer  thoroughly  covers  this  market. 

Wholesale  Dealers 


in  the  Primary  Market 


Auto  Accessories 

40 

Dry  Goods  &  Clothing  44 

Hardware 

62 

Musical  Instruments 

1 

Building  Supplies 

73 

Electrical  Supplies  12 

Jewelers  &  Opticians 

28 

Office  Supplies 

18 

Cigars  &  Tobacco 

63 

Furniture  &  Fixtures  7 

Leather  Goods 

14 

Paint 

32 

Drugs  &  Sundries 

9 

Grocers  47 

Lumber 

56 

Paper 

31 

The  Primary  Market’s  Retailers 


Counties 

Autos  and 
Accessories 

Bakers  and 
Confectionery 

Cigars  and 
Tobacco 

Clothing 

Department 

Stores 

Druss 

Dry  Goods 

Electrical 

General 

Stores 

Grocers 

Hardware 

Men’s 

Furnishings 

Shoes 

Ashland 

18 

26 

17 

18 

1 

15 

10 

1 

76 

54 

16 

20 

13 

Ashtabula 

26 

70 

76 

29 

5 

29 

26 

6 

61 

170 

35 

22 

48 

Cuyahoga 

331 

1,448 

153 

153 

18 

30 

429 

206 

49 

2,153 

275 

329 

268 

Erie 

14 

30 

27 

11 

3 

19 

13 

1 

22 

104 

11 

12 

15 

Geauga 

5 

8 

3 

2 

1 

6 

3 

0 

25 

26 

9 

4 

5 

Huron 

30 

37 

25 

15 

4 

15 

12 

8 

11 

69 

20 

13 

19 

Lake 

16 

32 

19 

6 

4 

10 

11 

4 

6 

60 

11 

4 

13 

Lorain 

35 

91 

97 

43 

3 

34 

37 

11 

33 

245 

23 

43 

79 

Medina 

21 

18 

9 

6 

3 

9 

7 

6 

47 

25 

11 

7 

12 

Portage 

18 

29 

23 

8 

1 

11 

7 

5 

40 

93 

8 

9 

13 

Stark 

96 

239 

93 

78 

9 

52 

50 

22 

45 

488 

45 

56 

66 

Summit 

63 

324 

119 

68 

6 

76 

50 

33 

34 

701 

49 

107 

81 

Trumbull 

38 

92 

24 

23 

5 

23 

19 

11 

69 

285 

23 

40 

33 

Wayne 

26 

43 

25 

14 

2 

18 

14 

10 

16 

65 

27 

10 

19 

Total 

797 

2,487 

710 

474 

65 

625 

688 

324 

484 

4,538 

563 

676 

614 

A  Progressive  and  Responsive  Market  of  Nearly  Two  Million  Population 
Completely  Covered  by  the  Plain  Dealer  with  90%  of  its  Total  Circulation 


Population 

Families 

Plain  Dealer 

Population 

Families 

Plain  Dealer 

Daily 

Sunday 

Daily 

Sunday 

Ashland 

24,627 

6,931 

1,719 

1,347 

Lorain 

90,612 

21,354 

6,035 

6,740 

Ashtabula 

65,545 

16,698 

4,217 

4,446 

Medina 

26,067 

6,912 

2,803 

1,777 

Cuyahoga 

943,469 

218,519 

114,128 

125,969 

Portage 

36,269 

9,351 

2,763 

2,583 

Erie 

39,789 

10,255 

1,729 

2,608 

Stark 

177,218 

41,870 

7,463 

6,819 

Geauga 

15,036 

3,937 

1,332 

891 

Summit 

286,085 

62,495 

11,518 

13,389 

Huron 

32,424 

8,822 

2,880 

2,268 

Trumbull 

83,920 

19,874 

3,036 

3,017 

Lake 

28,231 

7,093 

2,664 

3,499 

Wayne 

41,346 

10,739 

2,457 

1,958 

Total 

Total 

1.890,638 

444,850 

164.744 

177.281 

The  Plain  Dealer— First  in  Total  Advertising;  First  in  Total  Circulation 


AKRON 


World’s  Rubber  Center — Second  Industrial  City  of  Ohio 

Population  208,435 

76%  Native  White  44,195  Families  Plain  Dealer  Circulation 

20%  Foreign  White  85%  English  Reading  9,016  Daily 

4%  Colored  $174.47  per  Capita  Savings  9,622  Sunday 

Fourteenth  City  in  the  United  States  in  industrial  importance.  Leading  City  of  America  in  the 
Rubber  Industry;  41.4%  of  this  business  is  conducted  in  Akron,  totaling  in  value  $427,796,000. 

Number  of  Establishments  304  Persons  engaged  in  Manufacture  91,069 

Salaried  Employees  25,821  Wage  Earners  65,054 

Capital  $381,144,000  Total  Salaries  and  Wages  $144,086,000 

Value  of  Products  $558,962,000 

Other  Industries — Iron  and  steel  ventilators,  wood  work,  varnish,  store  fixtures,  trunks, 
boilers,  stoves  and  furnaces,  cereal  mills,  clay  products,  salt  and  fishing  tackle. 

Wholesale  Dealers 


Grocery 

5 

Drugs 

1 

Hardware 

3 

Jewelers  1 

Meat 

3 

Dry  Goods 

2 

Fruits 

6 

Confectioners  12 

Retail 

Dealers 

Auto  (Passenger) 

71 

Delicatessen 

8 

F  urriers 

3 

Merchant  Tailors 

70 

Auto  (Truck) 

26 

Department  Stores 

9 

Garages 

51 

Milliners 

42 

Auto  (Tires) 

48 

Dress  Makers 

48 

Grocers 

626 

Opticians 

14 

Auto  (Accessories) 

42 

Druggists 

18 

Hardware 

34 

Photographers 

29 

Bakers 

68 

Dry  Goods 

48 

Hats  and  Caps 

21 

Pianos 

19 

Cigar  Stores 

105 

Electrical 

23 

Jewelry 

42 

Restaurants 

229 

Cloaks  and  Suits 

21 

Florists 

15 

Ladies’  Tailors 

15 

Shoe  Dealers 

38 

Clothiers 

54 

Fruits 

30 

Meat  Markets 

169 

Sporting  Goods 

18 

Confectioners 

228 

Furniture 

35 

Men’s  Furnishings 

97 

Stationers 

11 

28  Miles  from  Cleveland — Main  Market  Highways — 5  Railroads  and  Interurbans 


The  Plain  Dealer — The  Blanketing  Medium  of  Northern  Ohio 


CANTON 

The  Hub  of  the  Electric  Vaccuum  Cleaner  Industry 

Population  87,091 

79%  Native  White  20,496  Families  Plain  Dealer  Circulation 

20%  Foreign  White  88%  English  Reading  4,243  Daily 

1%  Colored  70%  Are  Home  Owners  2,765  Sunday 

Canton  is  the  center  of  numerous  and  diversified  manufacturing  industries;  the  Steel 
Industry,  however,  gives  employment  to  the  greater  majority  of  people. 

Number  of  Establishments  287  Persons  engaged  in  Manufacture  23,425 

Salaried  Employees  2,907  Wage  Earners  19,414 

Capital  $102,977,458  Total  Salaries  and  Wages  $29,122,434 

Value  of  Products  $124,292,924 

Other  industries — Watch  cases  and  movements,  vacuum  cleaners,  auto  accessories,  rubber 
products,  brick  and  clay  products,  foundry  supplies  and  castings. 

Wholesale  Dealers 

Grocery  4  Meat  8  Dry  Goods  3 

Drug  2  Fruit  6 


Retail  Dealers 


Auto  (Passenger) 

37 

Delicatessen 

2 

Furriers 

5 

Merchant  Tailors 

24 

Auto  (Truck) 

14 

Dress  Makers 

58 

Garages 

38 

Milliners 

23 

Auto  (Tires) 

48 

Druggists 

32 

Grocers 

273 

Opticians 

11 

Auto  (Parts) 

27 

Dry  Goods 

31 

Hardware 

12 

Photographers 

11 

Bakers 

25 

Department  Stores 

8 

Hats  and  Caps 

13 

Pianos 

10 

Cigar  Stores 

27 

Electrical 

14 

Jewelry 

20 

Restaurants 

74 

Cloaks  and  Suits 

23 

Florists 

13 

Ladies’  Tailors 

16 

Shoe  Dealers 

24 

Clothiers 

44 

Fruits 

17 

Meat  Markets 

77 

Sporting  Goods 

11 

Confectioners 

92 

Furniture 

16 

Men’s  Furnishings 

26 

Stationers 

8 

Miles  from  Cleveland— Main  Market  Highways — 3  Railroads  and  Interurban 


The  Plain  Dealer  Covers  the  Primary  and  Auxiliary  Markets 


10 


LORAIN 

Where  Coal  and  Iron  Meet 


Population  37,295 


66.5%  Native  White 
32.0%  Foreign  White 
1.5%  Colored 

Number  of  Establishments 
Salaried  Employees 
Capital 


8,004  Families 
82.0%  English  Reading 


55 
905 

$130,836,000 
Value  of  Products  $116,909,000 


Plain  Dealer  Circulation 
1,505  Daily 
2,359  Sunday 


Persons  engaged  in  Manufacture  12,622 
Wage  Earners  11,677 

Total  Salaries  and  Wages  $25,005,000 


Industries — Manufacturing;  steel  tubes,  rails,  billets,  stoves,  metal  stampings,  castings, 
water  heaters,  automobiles,  clothing,  rubber  goods.  Ship  yards,  Railroad  shops.  Port 
receiving  important  coal,  ore,  lumber  and  grain  shipments. 


Retail  Dealers 


Auto  (Passenger) 

15 

Department  Stores 

5 

Garages 

27 

Milliners 

6 

Auto  (Parts) 

39 

Dress  Makers 

27 

Grocers 

134 

Opticians 

5 

Auto  (Trucks) 

4 

Druggists 

14 

Hardware 

13 

Photographers 

9 

Auto  (Tires) 

25 

Dry  Goods 

18 

Hats  and  Caps 

8 

Pianos 

2 

Bakers 

20 

Electrical 

15 

Jewelry 

Ladies’  Tailors 

12 

Restaurants 

34 

Cigar  Stores 

14 

Florists 

6 

5 

Shoe  Dealers 

12 

Cloaks  and  Suits 

5 

Fruits 

8 

Meat  Markets 

51 

Sporting  Goods 

1 

Clothiers 

24 

Furniture 

8 

Men’s  Furnishings 

3 

Stationers 

3 

Confectioners 

28 

F  urriers 

1 

Merchant  Tailors 

12 

Miles  from  Cleveland — Main  Market  Highways — f 


Railroads  and  Interurhan  System 


You  Can  Thoroughly  Cover  Northern  Ohio  with  the  Plain  Dealer  Alone 


n 


Youngstown’ s  Steel  Mills 


YOUNGSTOWN 

Center  of  America  s  Second  Iron  and  Steel  District 

Population  132,358 


60%  Native  White 
35%  Foreign  White 
5%  Colored 


28,699  Families 
70%  English  Reading 
Bank  Deposits  $550  per  Person 


Plain  Dealer  Circulation 
3,808  Daily 
3,284  Sunday 


Center  of  the  second  largest  group  of  the  Iron  and  Steel  Industries  in  the  United  States. 
Youngstown  handles  l/20th  of  the  world’s  output  of  steel.  It  produces  l/6th  of  the  pig 
iron  and  l/8th  of  the  country’s  steel. 


Number  of  Establishments  239 

Salaried  Employees  3,433 

Capital  1  $186,774,621 


Persons  engaged  in  Manufacture  23,034 
Wage  Earners  19,414 

Total  Salaries  and  Wages  $46,053,000 


Value  of  Products  $241,458,000 


Wholesale  Dealers 


Groceries  11 

Meat  8 


Auto  Tires)  64 

Auto  (Accessories)  45 

Auto  (Passenger)  46 

Auto  (Truck)  16 

Bakers  43 

Cigar  Stores  40 

Cloaks  and  Suits  25 

Clothiers  56 

Confectioners  123 


Drug 

Produce 


Hardware 
Jury  Goods 


Jewelers 

Confection 


Retail  Dealers 


Delicatessen  5 

Department  Stores  4 
Dress  Makers  149 

Druggists  49 

Dry  Goods  33 

Electrical  15 

Florists  14 

Fruits  30 

Furniture  28 


Furriers 
Garages 
Groceries 
Hardware 
Hats  and  Caps 
Jewelry 
Ladies’  Tailors 
Meat  Markets 
Men’s  Furnishings 


9 

41 

609 

25 

22 

36 

8 

133 

50 


Merchant  Tailors 

Milliners 

Opticians 

Photographers 

Pianos 

Restaurants 

Shoe  Dealers 

Sporting  Goods 

Stationers 


59  Miles  from  Cleveland — Main  Market  Highways — f  Railroads  and  Interurban 
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Northern  Ohio’s  Thriving  Business  Communities 

Alliance — Stark  County  Ashtabula — Ashtabula  County 


49  miles  from  Cleveland  81.6%  Native  White 
Population  21,603  17.6%  For.  Born  White 

Families  5,311  0.8%  Colored 

Plain  Dealer  Circulation 
Daily  1145 
Sunday  1595 

INDUSTRIES:  Heavy  Machinery,  Steel  Foun¬ 
dries,  Boilers,  Forgings,  etc. 

Grain  growing,  live  stock  and  poultry  raising 
and  dairying  section. 


Retail  Outlets 

Auto  (Passenger)  16  Garages 

16 

Auto  (Truck) 

4 

Grocers 

69 

Auto  (Tires)  Agents 

12 

Hardware 

4 

Auto  (Parts)  Agents 

11 

Hats  and  Caps 

2 

Bakers 

15 

Jewelry 

Ladies’  Tailors 

9 

Cigar  Stores 

11 

5 

Cloaks  and  Suits 

11 

Meat  Markets 

21 

Clothiers 

16 

Men’s  Furnishings 

8 

Confectioners 

18 

Merchant  Tailors 

11 

Dress  Makers 

22 

Milliners 

6 

Druggists 

7 

Opticians 

9 

Dry  Goods 

6 

Photographers 

8 

Department  Stores 

1 

Pianos 

2 

Electrical 

3 

Restaurants 

14 

Florists 

6 

Shoe  Dealers 

17 

Fruits 

9 

Sporting  Goods 

5 

Furniture 

5 

Stationers 

4 

3  Railroads  and  Interurban  System 

Ashland — Ashland  County 

51  miles  from  Cleveland  93.4%  Native  White 
Population  9,249  6.5%  For.  Born  White 

Families  2,622  0.1%  Colored 

Plain  Dealer  Circulation 
Daily  1,044 

Sunday  1,025 

INDUSTRIES:  Pumps,  Hay  Carriers,  Bed 

Springs,  Stock  and  Poultry  Foods,  Medicines, 
Matches,  Steel  Ranges  and  Rubber. 

Center  of  Greatest  Gas  and  Oil  fields  in  Ohio. 

Retail  Outlets 


Autos  and  Access.  18  Druggists  8 

Bakers  and  Confect.  7  Dry  Goods  9 

Boots  and  Shoes  7  Grocers  20 

Cigars  and  Tobacco  4  Hardware  8 

Clothing  and  Furn.  10  Paints  2 

Dep’t  andGen'l  Stores  2 


3  Railroads  and  Interurban  System 


On  Lake  Erie.  53  miles  from  Cleveland. 
Population  22,082  73.8%  Native  White 

Families  5,314  25.8%  For.  Born  White 

0.4%  Colored 

Plain  Dealer  Circulation 
Daily  1,646 
Sunday  2,160 

INDUSTRIES:  Shaft  Factories  and  Machine 
Shop  Tool  Works,  Tanneries,  Ship  Yards,  Coal  and 
Iron  Ore  Trade,  etc. 

Surrounding  district  agricultural  and  dairying. 


Retail 

Outlets 

Auto  (Passenger) 

7 

Garages 

15 

Auto  (Truck) 

3 

Grocers 

101 

Auto  (Tires)  Agents 

19 

Hardware 

9 

Auto  (Parts)  Agents 

6 

Hats  and  Caps 

2 

Bakers 

11 

Jewelry 

8 

Cigar  Stores 

8 

Ladies’  Tailors 

1 

Cloaks  and  Suits 

3 

Meat  Markets 

25 

Clothiers 

14 

Men’s  Furnishings 

10 

Confectioners 

41 

Merchant  Tailors 

10 

Delicatessen 

1 

Milliners 

10 

Dress  Makers 

33 

Opticians 

4 

Druggists 

10 

Photographers 

6 

Dry  Goods 

14 

Pianos 

3 

Department  Stores 

3 

Restaurants 

19 

Electrical 

6 

Shoe  Dealers 

12 

Florists 

3 

Sporting  Goods 

2 

Fruits 

4 

Stationers 

3 

Furniture 

6 

3  Railroads  and  Interurban  System 


Barberton — Summit  County 

33  miles  from  Cleveland  69.9%  Native  White 
Population  18,811  26.2%  For.  Born  White 

Families  4,196  3.9%  Colored 

Plain  Dealer  Circulation 
Daily  1021 
Sunday  1853 

INDUSTRIES:  Matches,  Sewer  Pipe,  Boilers, 
Rubber  Tires  and  sundries,  Valves  and  Fittings, 
Chemicals,  High  Tension  Insulators,  Foundry 
Products. 

Retail  Outlets 


Auto  Accessories  11  Electrical  4 

Cigar  Stores  18  Grocery  63 

Department  Stores  1  Hardware  5 

Drug  8  Meat  Markets  20 

Dry  Goods  7 


2  Railroads  and  Interurban  System 
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Distributing  Centers  Stimulated  by  Progressive  Business 


Elyria — Lorain  County 

23  miles  from  Cleveland  77.7%  Native  White 
Population  20,474  20.6%  For.  Born  White 

Families  4,980  1.6%  Colored 

Plain  Dealer  Circulation 
Daily  1,552 
Sunday  2,054 

INDUSTRIES:  Manufacturing  Screws,  Nuts, 
Bolts,  Sheet  Steel,  Invalid  Chairs,  Carriages,  Hard¬ 
ware,  Babbitt  Metal,  Bicycles,  Saddles,  Iron  Fences, 
Enamel,  Iron  Pipes,  Steel  Ingots,  Core  Drills, 
Quarrying  Machines,  Linseed  Oil,  Automobiles, 
Steel  Stoves,  Gas  Engines,  Telephone  Supplies, 
Graphophones,  Rubber  Heels,  Rubber  Tires,  Hos¬ 
iery,  Silk  Laces  and  Raincoats,  Brass  Foundry  and 
Belting  Works. 


Retail  Outlets 

Auto  (Passenger)  17  Garages 

17 

Auto  (Truck) 

6 

Grocers 

43 

Auto  (Tires) 

27 

Hardware 

5 

Auto  (Parts) 

13 

Jewelry 

8 

Bakers 

6 

Ladies’  Tailoring 

5 

Cigar  Stores 

5 

Meat  Markets 

17 

Cloaks  and  Suits 

5 

Men’s  Furnishings 

8 

Clothiers 

8 

Merchant  Tailors 

11 

Confectioners 

20 

Milliners 

6 

Dress  Makers 

25 

Opticians 

3 

Druggists 

10 

Photographers 

5 

Dry  Goods 

6 

Pianos 

5 

Department  Stores 

4 

Restaurants 

14 

Electrical 

4 

Shoe  Dealers 

12 

Florists 

3 

Sporting  Goods 

1 

Furniture 

8 

Stationers 

3 

2  Railroads  and  Interurban  System 


Berea — Cuyahoga  County 

10  miles  from  Cleveland  85.4%  Native  White 
Population  2,959  14.1%  For.  Born  White 

Families  731  0.5%  Colored 

Plain  Dealer  Circulation 
Daily  554 
Sunday  475 

INDUSTRIES:  Extensive  quarry  of  grindstone. 

Retail  Outlets 


Autos  and  Access.  4  Druggists  2 

Bakers  and  Confect’s  5  Dry  Goods  7 

Boots  and  Shoes  3  Grocers  10 

Cigars  and  Tobacco  2  Hardware  4 

Clothing  and  Furn.  5  Paint  1 

Dep’t  and  Gen.  Stores  3 


3  Railroads  and  Interurban  System 


Mansfield — Richland  County 

63  miles  from  Cleveland  84.5%  Native  White 
Population  27,824  14.0%  For.  Born  White 

Families  6,720  1.5%  Colored 

Plain  Dealer  Circulation 
Daily  1,551 
Sunday  1,825 

This  is  a  city  of  exceptionally  diversified  in¬ 
dustries — -there  are  manufactured  everything  from 
Garters  to  Tractors.  The  Mansfield  area  is  also  a 
great  grain  raising  section. 


Auto  (Passenger) 

Retail  Outlets 

25  Furriers 

8 

Auto  (Access.) 

13 

Garages 

17 

Auto  (Trucks) 

12 

Grocers 

77 

Auto  (Tires) 

36 

Hardware 

6 

Bakers 

15 

Jewelry 

Ladies’  Tailors 

10 

Cigar  Stores 

22 

1 

Cloaks  and  Suits 

8 

Meat  Markets 

24 

Clothiers 

12 

Men’s  Furnishings 

13 

Confectioners 

19 

Merchant  Tailors 

12 

Dress  Makers 

20 

Milliners 

10 

Druggists 

10 

Opticians 

5 

Dry  Goods 

6 

Photographers 

6 

Department  Stores  2 

Pianos 

6 

Electrical 

6 

Restaurants 

31 

Florists 

5 

Shoe  Dealers 

15 

Fruits 

4 

Sporting  Goods 

3 

F  urniture 

7 

Stationers 

2 

3  Railroads  and  Interurban  System 


Conneaut — Ashtabula  County 

66  miles  from  Cleveland  86.9%  Native  White 
Population  9,343  12.6%  For.  Born  White 

Families  2,398  0.5%  Colored 

Plain  Dealer  Circulation 
Daily  1,008 
Sunday  1,165 

INDUSTRIES:  Flour  and  Planing  Mills,  Tannery, 
Railroad  Shops,  Canning,  Can,  Pickle,  Electric  Fix¬ 
tures  and  Mazda  Lamps,  Bottling,  Shovel,  Machin¬ 
ery  Factories,  etc.  Large  lake  traffic.  Trade 
center  of  farming  section.  Iron  ore  receiving  port. 

Retail  Outlets 


Autos  and  Access.  10  Druggists  6 

Bakers  and  Conf’s  7  Dry  Goods  7 

Boots  and  Shoes  9  Grocers  35 

Cigars  and  Tobacco  12  Hardware  8 

Clothing  and  Furn.  12  Paints  1 

Dep't  and  Gen.  Stores  5 


3  Railroads  and  Interurban  System 


The  Plain  Dealer — First  in  Total  Advertising;  First  in  Total  Circulation 
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Progressive  Northern  Ohio  Cities 


Massillon — Stark  County 

47  miles  from  Cleveland  85.2%  Native  White 
Population  17,428  10.6%  For.  Born  White 

Families  4,374  3.6%  Colored 

Plain  Dealer  Circulation 
Daily  1,402 
Sunday  1,735 

INDUSTRIES:  Coal,  Sand  Stone  Quarries,  Pot¬ 
ter’s  Clay,  Iron  Ore,  Threshing  Machines,  Engines, 
Iron  Bridges,  Glass,  Pumps,  Stoves,  Flour  Mills. 
Market  for  richest  Wheat  Belt  in  Ohio. 


Retail  Outlets 


Auto  (Passenger) 

11 

Garages 

11 

Auto  (Truck) 

6 

Grocers 

53 

Auto  (Tires) 

12 

Hardware 

4 

Auto  (Parts) 

10 

Hats  and  Caps 

8 

Bakers 

6 

Jewelry 

7 

Cigar  Stores 

20 

Ladies’  Tailors 

5 

Cloaks  and  Suits 

8 

Meat  Markets 

12 

Clothiers 

12 

Men’s  Furnishings 

13 

Confectioners 

29 

Merchant  Tailors 

18 

Dress  Makers 

30 

Milliners 

9 

Druggists 

8 

Opticians 

4 

Dry  Goods 

9 

Photographers 

4 

Department  Stores 

4 

Pianos 

3 

Electrical 

5 

Restaurants 

22 

Florists 

3 

Shoe  Dealers 

13 

Fruits 

4 

Sporting  Goods 

5 

Furniture 

6 

Stationers 

3 

3  Railroads  and  Interurban  System 


Norwalk — Huron  County 

48  miles  from  Cleveland  91.5%  Native  White 
Population  7,379  7.5%  For.  Born  White 

Families  2,128  1.0%  Colored. 

Plain  Dealer  Circulation 
Daily  702 

Sunday  895 

INDUSTRIES:  Machine  Shops, _  Steel  and  Iron 
Works.  Extensive  manufacturing  of  Pianos. 
Center  productive  and  grain  growing  district. 
Extensive  shipping  trade  in  small  fruits. 

Retail  Outlets 

Autos  and  Access.  14  Dep’t  and  Gen.  Stores  2 


Bakers  and  Conf’rs  14  Druggists  4 

Boots  and  Shoes  5  Dry  Goods  2 

Cigars  and  Tobacco  4  Groceries  16 

Clothing  and  Furn.  3  Hardware  3 


2  Railways  and  Interurban  System 


Niles — Trumbull  County 

53  miles  from  Cleveland  70.0%  Native  White 
Population  13,080  29.9%  For.  Born  White 

Families  2,962  0.1%  Colored 

Plain  Dealer  Circulation 
Daily  441 
Sunday  525 

INDUSTRIES:  Coal,  Rolling  Mills,  Blast  Fur¬ 
naces,  Printing  Presses,  Glass  and  Fire  Brick 
Factories,  Machine  and  Boiler  Shops,  Car,  Iron 
and  Steel  Roofing  Works.  Center  of  rich  dairying 
country. 

Retail  Outlets 


Auto  (Passenger) 

12 

Garages 

5 

Auto  (Truck) 

4 

Grocers 

61 

Auto  (Tires)  Agents 

16 

Hardware 

3 

Auto  (Parts)  Agents 

5 

Hats  and  Caps 

4 

Bakers 

3 

Jewelry 

Ladies’  Tailors 

2 

Cigar  Stores 

11 

1 

Cloaks  and  Suits 

3 

Meat  Markets 

10 

Clothiers 

7 

Men’s  Furnishings 

6 

Confectioners 

18 

Merchant  Tailors 

4 

Dress  Makers 

6 

Milliners 

4 

Druggists 

4 

Opticians 

3 

Dry  Goods 

5 

Photographers 

2 

Department  Stores 

1 

Pianos 

1 

Electrical 

1 

Restaurants 

9 

Florists 

3 

Shoe  Dealers 

6 

Fruits 

3 

Sporting  Goods 

3 

Furniture 

4 

Stationers 

1 

3  Railroads  and  Interurban  System 


Paines ville — Lake  County 

27  miles  from  Cleveland  on  Grand  River 
Population  6,886  86.8%  Native  White 

Families  1,918  10.1%  For.  Born  White 

3.1%  Colored 

Plain  Dealer  Circulation 
Daily  1,033 

Sunday  1,370 

INDUSTRIES:  Manufacturing  Veneer  Cutting 
Machinery,  Brick  Machines,  Power  Corn  Shelters, 
Foundries,  Flour  Mills,  Metallic  Oil  Cloth  Bindings, 
Sash  and  Blinds.  Large  Nurseries. 

Retail  Outlets 


Autos  and  Access.  19  Druggists  4 

Bakers  and  Conf’rs  7  Dry  Goods  6 

Boots  and  Shoes  5  Groceries  28 

Cigars  and  Tobacco  7  Hardware  5 

Clothing  and  Furn.  5  Paint  3 

Dep’t  and  Gen.  Stores  2 


3  Railways  and  Interurban  System 


The  Plain  Dealer— The  Blanketing  Medium  of  Northern  Ohio 
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Active  Industrial  Communities — Worth  While  Markets 


Ravenna — Portage  County 


Warren — Trumbull  County 


32  miles  from  Cleveland  85.4%  Native  White 
Population  7,219  11.1%  For.  Born  White 

Families  1,918  3.5%  Colored 

Plain  Dealer  Circulation 
Daily  846  Sunday  886 

INDUSTRIES:  Carriage  and  Hearse  Factories, 
Iron  Novelty  Works,  Dye  Works,  Chair,  Paper 
Box  and  Incandescent  Lamp  Factories,  Tile  and 
Marble  Works,  Carbon  Works,  Machine  Shops, 
Flour  and  Saw  Mills. 


48  miles  from  Cleveland  80.1%  Native  White 
Population  27,050  17.3%  For.  Born  White 

Families  6,561  2.6%  Colored 

Plain  Dealer  Circulation 
Daily  1,490  Sunday  1,720 

INDUSTRIES:  Coal  and  Iron,  Stoves,  Boilers, 
Automatic  Sprinklers,  Furniture,  Machinery,  Elec¬ 
tric  Lamps  and  Appliances,  Earthenware,  Castings, 
Marble  Goods,  Cereals,  Plumbers’  Supplies,  Lan¬ 
terns,  Shovels,  Tubs,  Boxes,  Carriages,  Iron,  Steel. 
Rich  agricultural  district. 


Grain,  wool,  cheese,  maple  syrup,  etc.,  produced 
in  district. 

Retail  Outlets 


Autos  and  Accessories  14  Dry  Goods  1 

Bakers  and  Confectioners  8  Druggists  4 

Boots  and  Shoes  7  Groceries  42 

Cigars  and  Tobacco  5  Hardware  3 

Clothing  and  Furnishings  3  Paint  1 

Dept,  and  Gen.  Stores  1 


If,  Railroads  and  Interurban  System 


Sandusky — Erie  County 


51  miles  from  Cleveland 
on  Sandusky  Bay, 
near  Lake  Erie 
Population  22,897 


Families  6,034 

82.9%  Native  White 
16.2%  For.  Born  White 
0.9%  Colored 


Plain  Dealer  Circulation 


Retail  Outlets 


Auto  (Passenger) 

17 

Garages 

20 

Auto  (Truck) 

6 

Grocers 

105 

Auto  (Tires) 

20 

Hardware 

9 

Auto  (Parts) 

8 

Hats  and  Caps 

6 

Bakers 

12 

Jewelry 

Ladies’  Tailors 

12 

Cigar  Stores 

18 

2 

Cloaks  and  Suits 

10 

Meat  Markets 

30 

Clothiers 

22 

Men’s  Furnishings 

16 

Confectioners 

23 

Merchant  Tailors 

6 

Dress  Makers 

20 

Milliners 

12 

Druggists 

8 

Opticians 

4 

Dry  Goods 

8 

Photographers 

4 

Department  Stores 

3 

Pianos 

5 

Electrical 

9 

Restaurants 

24 

Florists 

5 

Shoe  Dealers 

12 

Fruits 

9 

Sporting  Goods 

4 

Furniture 

7 

Stationers 

6 

3  Railroads  and  Interurban  System 


Wooster — Wayne  County 


Daily  663  Sunday  1,650 

INDUSTRIES:  Fish  Trade,  Exportation  of  Lum¬ 
ber  and  Coal.  Important  Wine  Making  and  Fruit 
Shipping  business.  Excellent  Harbor,  and  has 
extensive  lake  trade.  Built  on  bed  of  limestone — 
used  largely  for  building  and  paving  and  Lime 
manufacturing.  Carpenters’  and  other  tools,  Grass 
Motors,  Crayon,  Paper,  manufacturing. 

Grain,  fruit,  vegetables,  hogs  and  wool  produced. 


Auto  (Passenger) 

Retail 

17 

Outlets 

Furniture 

4 

Auto  (Truck) 

4 

Garages 

15 

Auto  (Tires) 

18 

Grocers 

85 

Auto  (Parts) 

6 

Hardware 

6 

Bakers 

9 

Jewelry 

5 

Cigar  Stores 

10 

Ladies’  Tailors 

4 

Cloaks  and  Suits 

7 

Meat  Markets 

12 

Clothiers 

6 

Men’s  Furnishings 

6 

Confectioners 

21 

Merchant  Tailors 

8 

Delicatessen 

2 

Milliners 

9 

Dress  Makers 

25 

Opticians 

7 

Druggists 

14 

Photographers 

4 

Dry  Goods 

17 

Pianos 

4 

Department  Stores 

2 

Restaurants 

10 

Electrical 

4 

Shoe  Dealers 

13 

Florists 

6 

Sporting  Goods 

1 

Fruits 

1 

Stationers 

1 

5  Railroads  and  Interurban  System 


46  miles  from  Cleveland  92.1%  Native  White 
Population  8,204  6.8%  For.  Born  White 

Families  2,278  1.1%  Colored 

Plain  Dealer  Circulation 
Daily  765  Sunday  878 

INDUSTRIES:  Manufacturing  Overalls,  Buggies, 
Shale,  Brick,  Coach  Pads,  Boilers,  Automobiles, 
Tires,  Aluminum  Ware,  Pump  and  Chemical  Ma¬ 
chinery. 

Grain  growing  and  agricultural  district. 

State  Experiment  Station. 


Auto  (Passenger) 

Retail^Outlets 

25  Garages 

12 

Auto  (Truck) 

6 

Grocers 

22 

Auto  (Tires) 

30 

Hardware 

3 

Auto  (Parts) 

4 

Jewelry 

Ladies’  Tailors 

4 

Bakers 

5 

1 

Cigar  Stores 

9 

Meat  Markets 

6 

Cloaks  and  Suits 

4 

Men’s  Furnishings 

4 

Clothiers 

5 

Merchant  Tailors 

5 

Confectioners 

5 

Milliners 

6 

Dress  Makers 

18 

Opticians 

2 

Druggists 

5 

Photographers 

4 

Dry  Goods 

3 

Pianos 

2 

Electrical 

3 

Restaurants 

5 

Florists 

2 

Shoe  Dealers 

6 

Fruits 

4 

Sporting  Goods 

1 

Furniture 

2 

Stationers 

2 

2  Railroads  and  Interurban  System 

The  Plain  Dealer  Covers  the  Primary  and  Auxiliary  Markets 


The  Cleveland  Plain  Dealer’s 
Auxiliary  Market 


The  Auxiliary  Market  extends  about  50  miles 
beyond  and  girdles  the  Primary  Market.  It  com¬ 
prises  twenty-one  counties,  with  a  total  of  300 
cities  and  towns.  Sixty-four  have  a  population  of 
more  than  one  thousand.  A  population  of  about 
one  million  people,  representing  243,029  families, 
makes  up  this  Auxiliary  Market. 


Good  roads,  continuous  interurban  service, 
numerous  steam  trains,  afford  convenient  access  to 
and  from  Cleveland. 


In  the  table  below  the  population  of  the  Auxiliary  Market  by  persons  and  families  is 
given.  You  can  reach  the  buying  power  of  this  market  with  the  Plain  Dealer. 


Through  the  Plain  Dealer  any  advertiser  may 


Population  and  Circulation  of  Auxiliary  Market 


reach  this  additional  buying  area  where  purchasing 
power  and  responsiveness  have  long  been  recog¬ 
nized. 


The  green  portion  is  the  Auxiliary  Market.  The 
Plain  Dealer  covers  this  and  the  Primary  Market 
with  95%  of  its  total  circulation. 


County 

Population 

Plain  Dealer  Circulation 

Persons 

Families 

Daily 

Sunday 

Carroll 

15,942 

4,117 

351 

215 

Columbiana 

83,131 

20,836 

1,328 

2,307 

Coshocton 

29,595 

7,745 

130 

242 

Crawford 

36,054 

9,493 

1,673 

1,942 

Delaware 

26,013 

6,992 

158 

207 

Guernsey 

45,352 

10,931 

172 

441 

Harrison 

19,625 

5,049 

89 

88 

Holmes 

16,965 

4,225 

649 

392 

Jefferson 

77,580 

17,235 

192 

330 

Knox 

29,580 

8,285 

781 

755 

Licking 

56,423 

15,442 

207 

615 

Mahoning 

186,310 

40,478 

4,211 

3,926 

Marion 

42,004 

10,983 

923 

1,598 

Morrow 

15,570 

4,406 

275 

202 

Muskingum 

57,980 

15,480 

100 

352 

Ottawa 

22,193 

5,478 

693 

916 

Richland 

55,178 

13,949 

2,694 

2,675 

Sandusky 

37,109 

9,807 

938 

1,396 

Seneca 

43,176 

11,303 

1,340 

1,958 

Tuscarawas 

63,578 

15,615 

1,669 

2,433 

Wyandotte 

19,481 

5,175 

286 

317 

You  Can  Thoroughly  Cover  Northern  Ohio  With  The  Plain  Dealer  Alone 
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Merchandising  Outlets  of  the 
Auxiliary  Market 

As  a  stimulant  to  bigger  business  and  a  guide  to  more  profitable  business, 
the  Plain;  Dealer  is  the  newspaper  of  the  Wholesaler  and  Retailer  in  the 
Auxiliary  Market. 


Cigars  and  Tobacco  38 

Drugs  and  Sundries  5 

Paper  6 

Office  Supplies  5 


Wholesale  Dealers 


Musical  Instruments 

1 

Building  Supplies 

68 

Lumber 

14 

Hardware,  etc. 

28 

Paint,  etc. 

6 

Leather  Goods 

2 

Electrical  Supplies 

2 

Furniture  and  Fix. 

1 

Dry  Goods 

11 

Auto  Accessories 

19 

Groceries 

43 

Retail  Dealers 


Counties 

Bakers  and 
Confectioners 

Shoes 

Cigars  and 
Tobacco 

Clothing 

Department 

Stores 

Drug  Stores 

Dry  Goods 

Electrical 

Supplies 

General  Stores 

Grocers 

Hardware 

Men’s 

Furnishings 

Paint 

Carroll 

6 

3 

2 

2 

0 

2 

2 

1 

19 

12 

5 

1 

0 

Columbiana 

117 

29 

16 

26 

2 

34 

32 

12 

78 

226 

27 

21 

6 

Coshocton 

18 

11 

4 

5 

2 

8 

2 

3 

41 

46 

10 

7 

1 

Crawford 

30 

20 

31 

13 

2 

15 

15 

7 

19 

77 

17 

14 

0 

Delaware 

13 

9 

12 

5 

4 

7 

5 

3 

32 

40 

10 

1 

1 

Guernsey 

45 

15 

8 

8 

2 

10 

9 

2 

80 

100 

17 

6 

1 

Harrison 

16 

0 

1 

0 

0 

8 

3 

1 

40 

25 

12 

1 

3 

Holmes 

7 

4 

6 

2 

1 

3 

2 

0 

24 

16 

10 

1 

0 

Jefferson 

123 

28 

14 

26 

0 

25 

20 

9 

114 

279 

17 

24 

3 

Knox 

31 

15 

15 

10 

1 

13 

7 

5 

32 

56 

18 

9 

4 

Licking 

57 

20 

16 

13 

2 

22 

10 

9 

53 

141 

19 

6 

1 

Mahoning 

245 

59 

39 

73 

8 

67 

49 

24 

32 

760 

25 

64 

26 

Marion 

43 

16 

17 

15 

2 

19 

9 

8 

64 

154 

40 

5 

1 

Morrow’ 

5 

2 

6 

2 

1 

6 

1 

1 

33 

11 

8 

3 

0 

Muskingum 

16 

2 

0 

2 

1 

7 

3 

6 

75 

34 

8 

1 

0 

Ottawa 

23 

11 

18 

5 

1 

5 

9 

2 

33 

29 

10 

4 

3 

Richland 

48 

19 

32 

17 

4 

22 

12 

10 

19 

107 

20 

17 

0 

Sandusky 

27 

12 

12 

9 

2 

15 

6 

4 

26 

60 

18 

6 

3 

Seneca 

34 

19 

23 

15 

3 

20 

10 

11 

30 

80 

23 

13 

1 

Tuscarawas 

66 

34 

19 

23 

4 

18 

21 

8 

65 

150 

31 

18 

2 

Wyandot 

21 

12 

11 

8 

0 

11 

11 

3 

15 

35 

15 

12 

0 

Total 

991 

340 

302 

279 

42 

337 

238 

129 

924 

2,438 

360 

234 

56 

The  Plain  Dealer  is  the  Predominant  Newspaper  of  Northern  Ohio 
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The  Wholesale  and  Retail  Outlets  of  the 
“Northern  Ohio  Area”  Summarized 

Wholesale  Dealers 


Dealers 

50-Mile  Primary 
Area 

50-Mile  Auxil¬ 
iary  Area 

Total  in  100- 
Mile  Area 

Agricultural 

4 

4 

8 

Cigars  and  Tobacco 

63 

38 

101 

Drugs  and  Sundries 

9 

5 

14 

Paper 

31 

6 

37 

Office  Supplies 

18 

5 

23 

Musical  Instruments 

1 

1 

2 

Jewelry  and  Optical 

28 

28 

Hardware,  etc. 

62 

28 

90 

Electrical  Supplies 

12 

2 

14 

Autos  and  Accessories 

40 

19 

59 

Building  Material 

73 

68 

141 

Paint,  etc. 

32 

6 

38 

Furniture  and  Fixtures 

7 

1 

8 

Groceries 

47 

43 

90 

Lumber 

56 

14 

70 

Leather  Goods 

14 

2 

16 

Dry  Goods,  Clothing,  etc. 

44 

11 

55 

Retail  Dealers 


Dealers 

Total 

Agricultural  Implements 

479 

Autos  and  Accessories 

1,247 

Bakers 

1,499 

Book  Sellers  and  Newspapers 

491 

Butchers  and  Meat  Markets 

4,279 

Cigars  and  Tobacco 

1,493 

Clothing 

1,349 

Coal 

1,031 

Confectioners 

5,021 

Department  Stores 

193 

Druggists 

1,731 

Dry  Goods 

1,839 

Electrical  Supplies 

780 

Florists 

594 

Flour,  Hay,  Feed 

658 

Furniture 

1,128 

Dealers 

Total 

General  Stores 

2,115 

Grocers 

12,934 

Hardware 

1,693 

Jewelry 

1,267 

Lumber 

764 

Men’s  Furnishings 

1,679 

Millinery 

1,099 

Musical  Instruments 

518 

Paint 

359 

Shoes 

1,827 

Sporting  Goods 

128 

Tailors 

2,487 

Teas  and  Coffee 

164 

Wall  Papers 

364 

Variety  Stores 

284 

And  95%  of  the  Plain  Dealer  s  Circulation  is  in  the  “Northern  Ohio  Area” 


The  35 

Population 

Plain  Dealer  Circulation 

Counties 
in  the  100- 

People 

Families 

Daily 

Sunday 

Mile  Area 

2,869,480 

687,879 

184,603 

210,570 

The  Plain  Dealer — For  Over  80  Years  Northern  Ohio's  Leading  Newspaper 
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Euclid  Avenue — Downtown 
Shopping  Center 


Industrial  View  along  the  River 


View  of  Industries  in  the  “ Flats' 


Cleveland  Hotel  and  Financial  District 


CLEVELAND 

The  Nucleus  of  the  “ Northern  Ohio  Area 


■■■BB 


Metropolitan  Cleveland 

CLEVELAND  is  the  key  of  the  remarkable  “Northern  Ohio  Area.”  It  is 
a  city  possessing  unusual  leadership  in  fundamental,  income-making 
industries.  Cleveland’s  proximity  to  immense  natural  resources  and  its  great 
land  and  water  transportation  facilities  have  given  it  the  second  greatest 
diversification  of  industries  in  the  country,  second  only  to  New  York — the 
first  in  proportion  to  population. 

Its  Unrivaled  Newspaper 

The  Cleveland  Plain  Dealer  dominates  this  market.  Because  of  its  honest 
news  and  editorial  policy,  its  strong  standing  in  the  community  and  its  great 
circulation,  it  is  the  logical  paper  to  use  for  reaching  Cleveland’s  buying 
population.  You  can  thoroughly  cover  the  Cleveland  Market  with  the 
Plain  Dealer  alone. 


A  Steadily  Growing  Market 

The  Cleveland  Market  is  sound.  Its  unusual  industrial  importance  has 
long  made  it  a  profitable  city  in  which  to  work,  to  develop,  to  live. 

It  is  a  thrifty,  home-loving  and  prosperous  city.  Here,  those  of  foreign 
birth,  having  the  common  human  ambition  for  home  and  American  advan¬ 
tages,  are  quickly  assimilated  by  those  of  native  birth. 

Cleveland’s  population  has  doubled  every  twenty  years  for  more  than  a 
century.  Few  cities  possess  such  productive  attractions. 

A  Market  Easy  of  Access 

Cleveland  possesses  unusual  attractions  for  its  suburban  buyers.  Its  mar¬ 
kets  are  easily  reached;  83  trains  arriving  daily  in  Cleveland,  as  well  as 
332  interurbans  to  and  from  this  trading  center,  afford  convenient  access  for 
the  many  out-of-town  shoppers. 

A  Market  of  Buyers 

Cleveland  is  a  rich  city.  Surveyed  as  a  whole,  it  has  a  high  percentage 
of  potential  buyers — those  with  the  money  and  inclination  to  buy. 

It  is  a  city  possessing  unusual  responsiveness  and  buying  initiative. 
Metropolitan  Cleveland — a  community  of  people  with  money  to  buy,  a 
keen  desire  for  the  best,  and  a  fine  appreciation  for  advertised  products. 


The  Plain  Dealer  Dominates  the  Buying  Power  of  Metropolitan  Cleveland 
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Metropolitan  Cleveland — A  Market  of  Stable 
Employment  and  Buying  Power 


Metropolitan  Cleveland,  because  of  its  great 
industrial  diversity,  is  a  market  little  affect¬ 
ed  by  any  phase  of  national  economic  de¬ 
pression. 

Depression  may  affect  several  industries, 
but  Cleveland,  with  more  than  two  hundred 
different  industries,  feels  no  appreciable 
effect. 

Eighty-three  per  cent  of  the  officially 
classified  industries  of  the  United  States  are 
represented  in  Cleveland. 

A  total  of  about  3000  establishments 
operate  in  Cleveland  according  to  the  1920 
Census  of  Manufacturers. 

More  than  14,000  different  articles  are 
manufactured. 


The  value  of  the  products  produced  is 
estimated  at  over  one  billion,  one  hundred 
million  dollars  annually. 

Approximately  160,000  wage  earners  are 
employed;  more  than  one-fifth  of  the  wage 
earners  of  all  Ohio. 

More  than  $275,000,000  were  expended 
in  salaries  and  wages  by  manufacturers 
in  1919. 

In  a  community  of  stable  employment 
such  as  this,  there  is  a  constant  market  for 
the  manufacturer  of  a  product  of  appeal 
and  interest  to  the  home. 

Plain  Dealer  advertising  is  the  key  to  this 
worth-while  market  of  Industrial  Cleveland. 


Cleveland’s  Diversified  Industrial  Growth  Is  Unparalleled 

First  In 


Auto  Accessories  and  Parts 

Astronomical  Instruments 

Brick 

Carbon 

Chemicals 


Electric  Batteries 
Hardware 
Heavy  Machinery 
Incandescent  Lamps 
Iron  Castings 

Second  In 

Automobiles  and  Women’s  Ready-to-Wear 


Printing  Presses  and  Machinery 
Paints — V  arnishes — Oils 
Plumbers’  Fixtures 
Nuts  and  Bolts 
Steel  Forgings 


Summary  of  Cleveland’s  Industrial  Activity 


Kind 

Number  of  Establishments 

Value  of  Products 

1919 

1914 

1919 

1914 

Iron,  Steel,  Steel  Works,  Rolling  Mills 

16 

15 

$  84,425,000 

$  58,752,000 

Foundry,  Machine  Shops 

367 

267 

127,913,000 

50,951,000 

Autos,  including  parts  and  bodies 

85 

36 

154,567,000 

27,117,000 

Slaughtering  and  Meat  Packing 

40 

39 

75,728,000 

24,737,000 

Clothing — W  omen’s 

103 

106 

35,308,000 

16,243,000 

Printing  and  Publishing 

337 

272  . 

33,336,000 

14,099,000 

Elect.  Machinery  and  Apparatus 

79 

40 

57,695,000 

11,358,000 

Paint  and  Varnish 

35 

33 

26,487,000 

10,093,000 

Clothing — Men’s,  including  Shirts 

Stoves  and  Furnaces 

78 

68 

21,748,000 

9,546,000 

27 

27 

21,907,000 

8,621,000 

Confectionery 

36 

21 

9,061,000 

4,965,000 

Cars  and  Gen’l  Shop  Construction 

10 

9 

15,191,000 

4,958,000 

Lumber  and  Timber  Products 

55 

50 

7,908,000 

4,916,000 

Hosiery  and  Knit  Goods 

16 

16 

10,003,000 

4,051,000 

Copper,  Tin  and  Sheet  Iron  Products 

124 

71 

10,249,000 

3,865,000 

Cutlery  and  Tools 

49 

12 

17,772,000 

3,684,000 

Chemicals 

9 

6 

7,593,000 

3,130,000 

Brass  and  Bronze  Products 

44 

28 

11,551,000 

2,359,000 

Tobacco  Mfgrs. 

172 

233 

3,970,000 

2,666,000 

Patent  Medicines  and  Compounds 

62 

52 

7,064,000 

2,140,000 

Furniture  and  Refrigerators 

26 

23 

3,298,000 

1,595,000 

Boxes,  fancy  and  paper 

8 

9 

3,135,000 

1,468,000 

Leather  and  leather  goods 

23 

30 

2,481,000 

1,462,000 

The  Plain  Dealer— First  In  Total  Advertising ;  First  In  Total  Circulation 
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Cleveland’s  Population 

Composition  and  Characteristics  of  Cleveland’s  Population 


Population 

1910 

1920 

Total 

560,655 

796,841 

Families 

124,822 

182,692 

Male 

289,262 

413,398 

Female 

271,401 

383,443 

Native  White 

356,222 

522,488 

Foreign  Born  White 

195,703 

239,538 

Negro 

8,448 

34,451 

All  Others 

_ 

290 

364 

1920 


96% 

4% 


whitP  5  64%  Native  born 

White  Foreign  bora 

Colored 

82%  English  reading 


Country  of  Birth  of  Cleveland’s  Foreign-Born  White 


Austria 

15,228 

Canada 

8,500 

Czechoslovakia 

23,907 

Denmark 

602 

England 

11,092 

Finland 

1,122 

France 

1,198 

Germany 

26,476 

Greece 

1,605 

Hungary 

29,724 

Ireland 

9,478 

Italy 

18,288 

Jugo-Slavia 

15,898 

Lithuania 

2,776 

Netherlands 

1,039 

Norway 

596 

All  Other  Countries 

2,220 

Poland 

35,024 

Rumania 

4,377 

Russia 

21,502 

Scotland 

3,418 

Sweden 

2,286 

Switzerland 

1,216 

Syria 

787 

Wales 

1,161 

In  Cleveland  the  Plain  Dealer 
has  an  Average  City  Circulation  of 

109,343  Daily 
121,087  Sunday 


All  Worth-While  People  in  Cleveland  Read  the  Plain  Dealer 


Metropolitan  Cleveland 

An  Educated  and  Cultured  Population 

PUPILS  enrolled  in  Cleveland’s  public  schools  number  more  than  125,000. 

Its  131  schools,  20  colleges  and  3  universities  are  especially  well  equipped 
for  taking  care  of  the  foreign-born  and  bred.  This  is  one  reason  why  Cleve¬ 
land’s  foreign-born  are  so  rapidly  assimilated. 

More  books  per  capita  are  circulated  for  home  reading  by  Cleveland  s  Pub¬ 
lic  Library  System  than  any  other  library  in  the  world. 

These  are  reasons  why  the  people  in  this  community  are  so  responsive  to 
advertising  and  so  receptive  to  new  ideas. 

Where  Every  Third  Family  Owns  Its  Home 

The  average  Cleveland  family  numbers  4.4  persons.  There  are  182,692 
families  in  the  city  itself.  This  does  not  include  the  towns  and  villages 
which,  with  Cleveland,  comprise  the  Metropolitan  district  and  represent  more 
than  200,000  families. 

An  ideal  residence  city,  Cleveland  ranks  first  among  the  larger  cities  in  the 
United  States  with  35.2  per  cent  homes  owned.  This  fact  is  indicative  of 
the  progressiveness  of  Cleveland’s  people  and  of  the  market  for  articles  of 
primary  interest  to  the  home. 

Which  Is  Religiously  Diversified 

The  total  membership  of  Cleveland  churches  is  divided  as  follows:  Prot¬ 
estant  300,905,  Catholic  290,506,  and  Jewish  92,800. 

In  a  Community  of  Wealth  and  Thrift 

Every  sixth  person  in  Cleveland  has  a  bank  account.  In  1920,  a  year  of 
business  readjustment,  savings  deposits  showed  an  upward  trend  compared 
with  the  previous  year.  Savings  deposits  amounted  to  $325,671,379  on 
December  31,  1919,  and  on  December  29,  1920,  they  were  $367,733,061— an 
increase  of  $42,061,682,  or  12.9%. 

Resources  have  increased  in  this  same  period  from  $445, 853, 1 50  to  $943,  - 
531,327,  a  gain  of  $497,678,177,  or  111.6%. 

The  combined  capital  of  Cleveland’s  banks  has  increased  65%  in  the  period 
of  1915-1920,  from  $23,710,400  to  $39,133,333,  a  growth  of  $15,422,933. 


The  Plain  Dealer— The  Blanketing  Medium  of  Northern  Ohio 
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Every  Sixth  Car  in  Ohio  is  Listed  in  Cleveland 


ONE-SIXTH  of  the  total  Ohio  State  automobile  licenses  in  1921  were 
listed  under  the  city  of  Cleveland.  Ohio  ranked  second,  in  1921,  in 
automobile  registrations  in  the  United  States.  In  the  “Northern  Ohio  Area, 
in  1921,  there  were  308,200  registered  automobiles  and  trucks — practically 
half  of  Ohio’s  total  registration. 

The  number  of  cars  and  trucks  in  this  area  was  exceeded  by  only  nine 
states,  including  Ohio.  This  gives  the  “Northern  Ohio  Area”  an  equivalent 
rank  as  the  “Tenth  State”  in  total  automobile  registrations. 


Automobile  Registrations  1921 


State 

New  York 
*Ohio 
Illinois 
California 
Pennsylvania 
Texas 
Iowa 
Michigan 
Indiana 

‘Northern  Ohio  Area” 


Number 

666,837 

626,699 

569,295 

567,858 

562,333 

427,824 

427,623 

380,872 

332,289 

308,200— (“Tenth  State”) 


Forty-five  per  cent  of  the  total  families  in  Cleveland  own  automobiles. 
A  total  of  82, 000  of  Cleveland’s  182,617  families  are  car  owners  —  a  car  to 
every  tenth  person. 


The  Plain  Dealer  Covers  the  Primary  and  Auxiliary  Markets 
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Cleveland’s  Channels  of  Distribution 

Merchandise  Brokers 


SIXTY-SEVEN  merchandise  brokers  act  as  manufacturers’  agents  and 
represent  them  in  the  distribution  of  their  products  in  Cleveland  and 
Northern  Ohio.  The  city  offers  exceptional  merchandising  possibilities  to 
anyone  entering  the  “Northern  Ohio  Area.” 


Wholesale  Dealers 


Ratings 

Auto 

Access. 

Cigars 

Tobacco 

Confec¬ 

tions 

Drugs 

Dry 

Goods 

Elec- 

Fruit 

Groc¬ 

eries 

Hdwe. 

Jewelry 

Meats 

Men’s 

Furn’gs 

Firms 

18 

33 

44 

3 

12 

10 

61 

28 

12 

28 

27 

15 

$  10,000 

13 

14 

11 

2 

8 

9 

8 

23 

7 

14 

8 

9 

$  50,000 

6 

3 

4 

2 

8 

8 

4 

19 

6 

7 

6 

6 

$  75,000 

6 

2 

4 

2 

5 

7 

0 

11 

5 

4 

5 

6 

$125,000 

6 

1 

2 

2 

4 

7 

0 

8 

3 

3 

1 

5 

Key — In  reference  io  abovs  Chart,  there  are  18  Auto  Accessory  Firms,  of  which  5  are  rated 
below  $10,000  and  the  remaining  13  at  $10,000  or  over 


Department  Stores 

Sixteen  department  stores  are  established  throughout  Cleveland.  Many 
of  these  are  located  in  outlying  business  communities. 

Seven,  the  most  important,  are  in  the  downtown  business  area. 

Chain  Stores 

Chain  stores  operate  extensively  in  Cleveland.  The  Grocery  and  Drug 
chain  stores  are  the  largest. 

There  are  six  Chain  Grocery  Companies,  the  three  most  important  each 
having  75  or  more  stores.  Two  Chain  Drug  Companies  operate  25  and  16 
stores  respectively.  In  all,  there  are  11  different  chains— including  Wool- 
worths,  Kresges  and  United  Cigars. 


You  Can  Thoroughly  Cover  Northern  Ohio  With  The  Plain  Dealer  Alone 
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Cleveland’s  Channels  of  Distribution 

Retail  Community  Markets 

nr^HERE  are  ten  of  these  Retail  Community  Markets  throughout  the 
A  city  in  the  more  important  outlying  business  sections.  The  buildings 
that  house  these  markets  are  thoroughly  modern,  well  lighted  and  ventilated, 
sanitary  structures.  They  are  spaciously  arranged  so  as  to  afford  convenient 
shopping  facilities  for  their  patrons. 

In  each  market,  located  under  one  roof,  are  many  specialized  retailers  of 
food  products  of  all  kinds.  These  retailers  are  important  marketing  outlets 
for  staple  as  well  as  perishable  products.  So  popular  have  these  markets 
become  that  they  now  are  permanent  and  necessary  factors  in  Cleveland’s 
local  trading  centers.  Further,  they  can  be  considered  a  reliable  guide  to  the 
neighborhoods’  buying  tendencies. 


Retail  Dealers  (Cleveland  Only) 


Ratings 

Ratings 

Kind 

Kind 

Number 

$1,000 

$3,000 

$5,000 

Number 

$1,000 

$3,000 

$5,000 

Automobiles  (Passen¬ 

138 

57 

56 

53 

Garages 

186 

74 

53 

36 

ger  and  Trucks) 

Grocers 

2,030 

556 

261 

136 

Automobiles  (Tires 
and  Accessories) 

357 

136 

109 

85 

Hardware 

257 

161 

127 

89 

Bakers 

280 

87 

59 

47 

Jewelers 

235 

86 

67 

58 

Books  and  Stationery 

45 

17 

16 

16 

Meat  Markets 

700 

107 

107 

76 

Cigars  and  Tobacco 

124 

35 

24 

16 

Men’s  Furnishings 

313 

207 

155 

113 

Confectioners 

1,097 

147 

61 

44 

Milliners 

169 

42 

30 

24 

Druggists 

298 

298 

222 

140 

Paints 

30 

Dry  Goods 

416 

321 

229 

160 

Restaurants 

580 

12 

9 

8 

Electrical 

198 

85 

77 

70 

Shoe  Dealers 

250 

120 

93 

64 

Florists 

114 

34 

27 

16 

Tea — Coffee 

22 

7 

6 

6 

Fruits 

110 

8 

4 

4 

Sporting  Goods 

8 

7 

6 

6 

Furniture 

215 

78 

72 

68  | 

The  Plain  Dealer  is  the  Predominant  Newspaper  of  Northern  Ohio 
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Buying  Power 

A  GOOD  newspaper  to  be  an  efficient  link  between  buying  power 
and  the  manufacturer  must  possess  a  fundamental  quality  of 
circulation.  It  must  not  only  reach  buying  power,  but  it  must  be  a 
positive  influence  among  those  who  possess  that  buying  power. 

To  obtain  such  “quality”  circulation,  it  must  be  in  itself  a  quality 
newspaper.  Its  appeal  must  be  neither  to  the  class  nor  the  mass, 
but  to  both.  Its  policies  must  be  sound.  Its  energies  must  interpret 
and  support  those  factors  upon  which  community  good  depends. 

It  must  be  a  paper  upon  which  experience  has  taught  the  commu¬ 
nity  to  rely.  Its  news  must  be  dependable;  its  support  trustworthy. 

Such  a  paper  brings  to  its  attentive  readers  advertising  which  is 
dependable — advertising  which  forms  a  reliable  market  guide. 

Such  a  paper  reaches  the  Buying  Power  of  a  market. 

How  the  Plain  Dealer  Reaches  It 

PROOF  of  a  newspaper’s  acceptance  and  prestige  in  a  market  can 
be  given  only  by  the  people  in  that  market.  A  carefully  con¬ 
ducted,  unprejudiced  survey  of  the  newspaper  reading  habits  and 
preferences  of  Cleveland’s  people,  in  which  more  than  40,000  families 
and  individuals  of  all  classes  were  personally  interviewed,  disclosed 
such  proof  for  the  Plain  Dealer. 

Not  a  class  or  a  mass  circulation,  but  a  “Buying  Power”  circula¬ 
tion — such  is  the  Plain  Dealer’s.  Read  by  practically  all  of  the 
wealthy  class,  the  majority  of  the  middle  class  and  the  buying  power 
of  the  laboring  class,  the  Plain  Dealer  is  unique  in  the  Cleveland  area. 

Seventy  per  cent  of  the  Plain  Dealer’s  circulation  was  found  to  be 
home  delivered.  The  News  and  Press  home  deliveries  were  found  to 
be  43%  and  42%,  respectively. 

The  Plain  Dealer’s  general  quality  and  conservatism,  its  straight¬ 
forward  policy  of  no  factional  favoritism,  results  in  its  unrivaled 
leadership  in  gaining  and  holding  the  absolute  confidence  of  news¬ 
paper  readers. 


The  Plain  Dealer — The  Blanketing  Medium  of  Northern  Ohio 
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Buying  Power 

What  Is  It  and  Where  Is  It? 


EVERY  manufacturer  must  answer  the  question  “To  whom  can  I  sell?” 

His  obvious  answer  is  ‘  ‘To  those  who  have  money— -who  have  income.” 
Budgets  issued  by  banks  and  the  Government  agree  that  incomes  below 
$1,000  are  below  the  basic  cost  of  living. 

When  considering  a  potential  market  in  actual  dollars  and  cents  the 
manufacturer  must  answer  “Where  is  Buying  Power  and  Who  has  it?”  To 
visualize  Buying  Power  correctly,  one  must  visualize  income* 

Based  upon  authentic  Government  statistics,  there  are  approximately 
thirty-eight  million  people  in  the  United  States  that  have  definite  incomes. 
It  is  estimated  that  the  total  of  these  incomes  is  about  forty-five  billion 
dollars  and  is  divided  into  two  classifications  as  follows: 

Rural  incomes  (Total  farm  crops  1920)  $11,000,000,000. 

City  or  urban  incomes  $34,000,000,000. 

Government  statistics  show  that  in  a  city’s  population  approximately  24% 
of  the  families  are  wealthy  (incomes  of  $4,000  and  over,)  22%  are  middle 
class  or  in  moderate  circumstances,  (incomes  from  $1,000  to  $4,000,)  and  the 
remaining  54%  with  incomes  less  than  $1 ,000.  Of  the  latter  group  only  a 
small  minority  have  an  appreciable  Buying  Power. 


The  Plain  Dealer  Dominates  the  Buying  Power  of  Cleveland 

Because  its  circulation  is  neither  class  nor  mass,  but  a  composite  reaching  practically  all 
the  wealthy  class,  the  majority  of  the  middle  class  and  the  buying  power  of  the  laboring 
class,  the  Plain  Dealer  reaches  the  buying  power  of  Cleveland. 


(A)  In  a  typical  wealthy  neighborhood  of  exclusively  high  class  homes: 
88%  families  read  the  Plain  Dealer. 

68%  “  “  “  News. 

50%  “  “  “  Press. 


AVERAGE 
INCOME  | 
$11,370 


BASIC 

LIVING 

COST- 

$1,000 


PLAIN  DEALER 
COVERAGE 
88% 

0 

(B) 

88% 

C  _ K- _ _ „ _ _ \ 

(B)  In  a  representative  middle  class  neighborhood  comprising  87% 
middle  class  families  and  13%  wealthy  families: 

88%  families  read  the  Plain  Dealer. 

69%  “  “  “  News. 

59%  “  “  “  Press. 

In  a  representative  laboring  class  neighborhood  comprising  85% 
laboring  and  15%  middle  class  families  of  which  a  majority  were 
foreign  born  or  colored: 

80%  families  read  the  Press. 

48%  “  “  “  News. 

35%  “  “  “  Plain  Dealer. 


AVERAGE 


$2,273 


INCOMES  INCOMES 

$4,000  and  OVER  $1,000 fo  $4,000 1 

I - 24% - M - 22  % 


(C) 


INCOMES  UNDER  $1,000 

-54% 


BUYING 
■POWER 
|  MINIMUM 

AVERAGE 

INCOME 

$900 


The  Plain  Dealer  affords 


Maximum  Coverage  Minimum  Advertising  Cost  A  Buying  Power  Circulation 
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The  Plain  Dealer 

Maximum  Appeal  to  the  Family 


General  News 

Family  appeal  is  expressed  in  the  preference  for  the 
quality  and  style  of  presentation  of  general  news. 


67%  Families  prefer  the  Plain  Dealer 

19%  “  “  “  News 

14%  “  “  “  Press 


Cartoons 

Family]  appeal  is  expressed  through  the  apprecia¬ 
tion  of  cartoons. 


86%  Families  prefer  the  Plain  Dealer 

7%  “  “  “  News 

7%  “  “  “  Press 


Reviews 

Reviews  of  Motion  Pictures,  of  Drama  and  of 
Music  present  a  distinct  appeal  to  the  family. 


48%  Families  prefer  the  Plain  Dealer 

27%  “  “  “  News 

25%  “  “  “  Press 


Features 

Comparative  family  appeal  is  again  expressed  in 
preference  for  miscellaneous  features,  especially 
for  the  page  of  pictures  of  events  of  the  day. 


94%  Families  prefer  the  Plain  Dealer 
5%  “  “  “  Press 

1%  “  “  “  News 


Note:  (N)  Includes  News  and  News-Leader 


The  Plain  Dealer  Dominates  the  Buying  Power  of  Northern  Ohio 


The  Plain  Dealer 

Maximum  Appeal  to  the  Man  and  to  the  Woman 


Appeal  to  Men 

Financial  Page 

The  Plain  Dealer’s  Financial  Page  has  an  espe¬ 
cially  strong  appeal  to  men.  This  is  indicated  by 
the  appreciation  of  the  completeness  and  accuracy 
of  the  Financial  news  items  expressed  in  the  prefer¬ 
ence  for  them  over  those  of  the  News  and  the  Press. 


66%  named  the  Plain  Dealer 
27%  “  “  News 

7%  “  “  Press 


Appeal  to  Women 

Women’s  Page 

The  Women  newspaper  readers  of  Cleveland  ex¬ 
press  their  preference  for  the  Women’s  Pages  in  the 
Cleveland  newspapers  as  follows: 


44%  named  the  Plain  Dealer 
39%  “  “  News 

17%  “  “  Press 


Sports  Page 

The  Sports  Page  has  an  especially  strong  man 
appeal.  That  the  Plain  Dealer’s  is  the  preferred 
Sports  Page  of  the  Cleveland  newspapers  is  evident 
in  the  preference  for  it  over  those  of  the  News  and 
Press. 


Educational  Support 

Women  are  especially  interested  in  the  support 
given  schools  and  the  educational  needs  of  Cleve¬ 
land  by  the  newspapers.  How  well  this  support  is 
given  is  expressed  by  the  appreciation  voiced  by 
the  women  for  the  different  papers. 


40%  named  the  Plain  Dealer 
30%  “  “  News 

30%  “  “  Press 


53%  named  the  Plain  Dealer 
24%  “  “  Press 

23%  “  “  News 


Note:  (N)  Includes  News  and  News-Leader 

The  Plain  Dealer— First  in  Total  Advertising;  First  in  Total  Circulation 
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The  Sunday  Plain  Dealer 

A  Powerful  Merchandising  Force 

THE  Sunday  Plain  Dealer  is  the  buying  guide  for  over  one-half  million 
families.  In  the  one  hundred  miles  radius,  the  ‘ ‘Northern  Ohio  Area,’ 
the  Plain  Dealer’s  zone  of  influence,  the  Sunday  Plain  Dealer  has  a  thorough 
circulation  coverage. 

Sunday  Plain  Dealer  readers  constitute  a  market  that  is  prolific  in  sales 
possibilities.  They  depend  on  it  largely  for  their  merchandising  information. 
The  Sunday  Plain  Dealer  literally  blankets  the  Northern  Ohio  Market. 

Circulation 

The  circulation  of  the  Sunday  Plain  Dealer  is  about  40,000  in  excess  of  its 
only  competitor. 

Ninety-five  per  cent  of  its  circulation  is  in  the  “Northern  Ohio  Area.” 
Less  than  two  and  one-half  per  cent  of  its  circulation  is  outside  of  Ohio. 
Approximately  twenty- one  per  cent  of  the  circulation  of  the  other  Cleve¬ 
land  Sunday  paper  is  out  of  Ohio. 

Advertising 

The  outstanding  feature  of  the  Sunday  Plain  Dealer  is  its  overwhelming 
leadership  in  Advertising  in  comparison  with  that  of  the  other  Sunday  paper. 

Here  are  the  1921  Figures 

Sunday  Plain  Dealer  News-Leader 

1.  Local  Display 

2.  Foreign 

3.  Want  Ads 

Total  Advertising 

During  1921  the  total  volume 
of  advertising  placed  in  the 
Cleveland  Sunday  newspapers 
amounted  to  9,332,974  lines. 

The  Sunday  Plain  Dealer  car¬ 
ried  64%  of  this  combined  total, 
or  practically  two-thirds. 

Regardless  of  the  large  volume 
of  space  used  in  the  Daily  Plain 
Dealer  by  week-day  advertisers, 
the  above  figures  prove  conclu¬ 
sively  that  they  have  found  in 
the  Sunday  Plain  Dealer  addi¬ 
tional  advertising  opportunities. 

You  Can  Thoroughly  Cover  Northern  Ohio  with  the  Plain  Dealer  Alone 


3,447,318  lines 
1,137,808  lines 
1,404,130  lines 
5,989,256  lines 


2,358,034  lines 
513,912  lines 
471,772  lines 
3,343,718  lines 
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The  Sunday  Plain  Dealer 

Over  Two  to  One  in  National  Advertising 

NATIONAL  Advertisers,  during  1921,  placed  1,137,808  lines  in  the 
Sunday  Plain  Dealer  as  compared  with  513,912  lines  in  the  other  Sun¬ 
day  paper.  The  Plain  Dealer  carried  69%  of  the  total  printed  by  both  papers. 

Advertisers  estimate  the  advertising  value  of  the  Sunday  Plain  Dealer’s 
columns  as  more  than  twice  that  of  its  only  competitor. 

These  advertisers  recognize  it  as  a  necessary  factor  to  insure  thorough 
introduction  and  distribution  of  products  in  this  “Northern  Ohio  Area.” 
Every  manufacturer  who  has  secured  national  recognition  and  adequate  dis¬ 
tribution  has  used  the  Plain  Dealer  to  blanket  this  area. 

NATIONAL  ADVERTISING'  TOTAL  LINEAGE 


PLAIN  DEALER.  1,137,808 


More  than  Five  to  One  in  Individual  “Want  Ads” 

Further,  the  unfailing  barometer  of  the  proven  value  of  a  newspaper’s  adver¬ 
tising  columns  is  its  volume  of  “Want  Ad”  Lineage. 

During  1921  the  Sunday  Plain  Dealer  published  “Want  Ads”  in  excess 
of  200,000,  representing  more  than  1,400,000  lines,  while  the  other  Sunday 
paper  carried  less  than  35,000  “Want  Ads”  totaling  less  than  500,000  lines. 

In  total  “Want  Ads”  the  Sunday  Plain  Dealer  leads  its  competitor  over 
five  to  one  and  in  lineage  practically  three  to  one. 


Plain  Dealer  “Want  Ads”  represent  all  classes  of  patronage  from  all  walks 
of  life.  Whether  To  Buy  or  To  Sell,  To  Rent  or  To  Exchange,  these  voluntary 
patrons  turned  to  the  Plain  Dealer  to  satisfy  their  individual  wants. 

No  better  indication  of  the  Sunday  Plain  Dealer’s  powerful  result- pro¬ 
ducing  qualities  can  be  advanced  than  this  overwhelming  leadership  of 
“Want  Ad”  business. 

The  Plain  Dealer  is  the  Predominant  Newspaper  of  Northern  Ohio 
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Millines  and  Rates  Per  Line  Per  Thousand 

IN  the  table  below  the  rates  of  all  Cleveland  newspapers  are  given,  together 
with  the  circulation  according  to  Government  Sworn  Statements  of 
October  1,  1921.  The  Milline  rates  and  rates  per  line  per  thousand  are  also 
shown  for  comparison. 

The  Milline  System  is  now  recognized  by  advertising  agencies  and  manu¬ 
facturers  as  the  only  sound  basis  for  media  comparison. 

The  Milline  Rate — the  cost  of  one  agate  line  circulated  one  million  times 
— immediately  discloses  the  circulation  value  of  each  medium. 

The  Milline  rate  of  publication  is  most  easily  obtained  by  dividing  the 
advertising  cost  per  agate  line  by  the  circulation. 

The  cost  per  line  per  thousand,  ten  thousand,  or  hundred  thousand  of 
circulation  is  readily  determined  by  merely  pointing  off  the  decimal  point  the 
required  number  of  digits. 

Comparison  of  circulation  or  rates  per  agate  line  of  media  does  not 
fairly  indicate  the  advertising  value,  per  dollar  expended,  of  such  media. 
A  comparison  of  the  Milline  rates  is,  however,  a  fundamentally  sound  basis 
for  such  judgment. 


Rates  and  Circulation  of  Cleveland  Newspapers 


Plain  Dealer 

News 

Press 

Daily 

Sunday 

Daily 

Sunday 

Daily 

Circulation  (Gov’t  Statements) 

182,549 

215,703 

142,162 

176,401 

181,604 

*Flat  Rate  (no  space  discounts) 

$  0.35 

*Minimum  Rate — 1,000  lines 

$  0.32 

$  0.37 

*Minimum  Rate — 2,000  lines 

$  0.30 

$  0.32 

Minimum  Rate  per  Milline 

$  1.76 

$  1.72 

$  2.11 

$  1.81 

$  1.93 

♦Foreign  Rates 


The  Plain  Dealer— For  Over  80  Years  Northern  Ohio  *s  Leading  Newspaper 
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Plain  Dealer  Circulation 


LAIN  DEALER  Circulation  is  neither 
class  nor  mass.  It  is  a  composite,  reach¬ 
ing  practically  all  of  the  wealthy  class,  the 
majority  of  the  middle  class,  and  the  buying 
power  of  the  laboring  class. 

Its  readers  are  responsive  because  the 
Plain  Dealer  appeals  to  them,  influences 
them,  and  has  their  confidence. 

A  survey  recently  conducted  among  a 
representative  group  of  newspaper  readers 
shows  that  of  the  three  Cleveland  news¬ 
papers,  the  Plain  Dealer  goes  into  the  greater 
percentage  of  homes.  Its  appeal  to  the 


entire  family  makes  it  a  home  newspaper. 

Daily  and  Sunday  circulation,  such  as  the 
Plain  Dealer  offers  its  advertisers,  forms  an 
unusual  combination  of  value. 

This  prosperous,  responsive  market  is  so 
completely  covered  by  the  Plain  Dealer  at 
a  single  advertising  cost  that  it  presents  an 
opportunity  well  worth  consideration. 

The  consistent  upward  trend  of  Plain 
Dealer  circulation  to  its  present  standing  as 
First  Newspaper  in  Cleveland  and  Northern 
Ohio  is  shown  in  the  charts  below. 
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Comparative  Circulation  of 
Cleveland  Newspapers 


Net  Paid  City,  Suburban,  and  Country  Circulation 
of  Cleveland  Papers  for  Six  Months 
Period  Ending  Sept.  30th,  1921 


Plain  Dealer 

News-Leader 

Press 

Daily 

Sunday 

Daily 

Sunday 

Daily 

Total  City  and  Suburban 

138,476 

151,415 

112,261 

103,860 

151,080 

Country 

44,073 

64,288 

29,901 

72,541 

30,524 

Total  Circulation 

182,549 

215,703 

142,162 

176,401 

181,604 

Circulation  of  Cleveland  Newspapers  According  to  Government 
Statements  March  31st,  1918,  to 
Sept.  30th,  1921 


Plain  Dealer 

News-Leader 

Press 

Daily 

Sunday 

Daily 

Sunday 

Daily 

March  31,  1918 

175,253 

200,549 

137,936 

137,707 

193,617 

Sept.  30, 

182,552 

205,825 

135,592 

130,662 

188,213 

March  31,  1919 

168,440 

208,024 

138,534 

146,636 

180,421 

Sept.  30, 

177,421 

205,985 

136,644 

158,388 

188,590 

March  31,  1920 

175,520 

226,094 

144,444 

173,418 

190,613 

Sept.  30, 

183,187 

214,328 

140,241 

154,348 

191,488 

March  31,  1921 

160,666 

217,513 

136,545 

177,225 

187,004 

Sept.  30, 

182,549 

215,703 

142,162 

176,401 

181,604 

The  Plain  Dealer— The  Blanketing  Medium  of  Northern  Ohio 
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Northern  Ohio  Circulation  Map 

Primary  and  Auxiliary  Markets 


Total  100-mile  Radius  508  Towns  131  Towns  over  1,000  Population 


The  Cleveland  Plain  Dealer’s 
net  paid  circulation  for  the  six 
months  period  ending  Sept. 

30th,  1921,  as  per  Government 
Postal  Statement. 

Number  of  Towns  Receiving 

Primary  Area 

Auxiliary  Area 

City 

Daily 

Sunday 

Daily 

Sunday 

Daily 

Sunday 

County 

107,998 

118,499 

25  or  more  copies 

162 

149 

110 

117 

4,568 

5,749 

50  or  more  copies 

129 

115 

73 

78 

100-mile 

44,692 

48,983 

100  or  more  copies 

82 

74 

37 

51 

Beyond  100- 

21,002 

27,342 

200  or  more  copies 

57 

47 

22 

31 

mile  Radius 

4,289 

15,130 

500  or  more  copies 

25 

25 

9 

18 

Total 

182,549 

215,703 

You  Can  Thoroughly  Cover  Northern  Ohio  with  the  Plain  Dealer  Alone 


Plain  Dealer  Circulation  by  Cities  and  Towns 

50Mile  Primary  Market 


Circulation  Circulation 


Towns 

Population 

Daily 

Sunday 

Towns 

Population 

Daily 

Sunday 

Andover 

921 

190 

98 

Elyria 

20,474 

1,552 

2,054 

Ashtabula 

22,082 

1,646 

2,160 

Erhart 

200 

3 

— 

Ashland 

9,249 

1,044 

1,025 

Ellet 

510 

32 

50 

Austinburg 

270 

47 

40 

Everett 

95 

51 

14 

Avery 

130 

5 

13 

East  Sparta 

730 

— 

— 

Amherst 

2,485 

236 

332 

Avon 

1,460 

133 

95 

Fitchville 

137 

— 

— 

Avon  Lake 

904 

110 

177 

Fairport  Harbor 

4,211 

121 

175 

At-water 

500 

74 

61 

Freedom  Station 

75 

40 

7 

Aurora 

189 

96 

68 

Fairlawn 

110 

5 

8 

Aurora  Station 

75 

— 

— 

Farmdale 

250 

81 

4 

Alliance 

21,603 

1,145 

1,595 

Fredericksburg 

507 

121 

45 

Akron 

208,435 

9,016 

9,622 

Funk 

75 

7 

— 

Apple  Creek 

382 

96 

28 

Gates  Mills 

287 

141 

99 

Burghill 

440 

8 

— 

Glenwillow 

200 

3 

29 

Burbank 

300 

95 

45 

Gresham 

518 

-- 

— 

Bay  Village 

175 

285 

268 

Geneva 

3,081 

511 

520 

Bedford 

2,677 

422 

938 

Geneva-on-the-Lake 

— 

3 

— 

Berea 

2,959 

534 

475 

Geauga  Lake 

40 

36 

75 

Brecksville 

1,223 

203 

94 

Greenwich 

827 

221 

108 

Bay  Ridge 

— 

1 

17 

Grand  River 

— 

5 

— 

Berlin  Heights 

514 

115 

64 

Grafton 

900 

199 

165 

Birmingham 

200 

53 

36 

Garrettsville 

1,119 

287 

212 

Burton 

592 

290 

126 

Greentown 

354 

17 

25 

Burton  Station 

50 

5 

- 

Girard 

6,556 

146 

180 

Bellevue 

5,776 

461 

485 

Boughtonville 

110 

23 

6 

Huntsburg 

810 

29 

— 

Brunswick 

200 

234 

111 

Havana 

186 

48 

8 

Beach  City 

658 

95 

50 

Homerville 

118 

75 

21 

Brewster 

928 

36 

85 

Huron 

1,703 

221 

261 

Barberton 

18,811 

1,021 

1,853 

Hiram 

— 

130 

113 

Bath 

84 

11 

20 

Hartville 

381 

32 

50 

Boston 

200 

27 

41 

Hudson 

1,134 

273 

270 

Brooklyn  Station 

605 

277 

- 

Hubbard 

3,320 

57 

82 

Braceville 

146 

4 

- 

Bristolville 

65 

31 

- 

Inland 

— 

— 

2 

Independence 

1,074 

10 

205 

Chagrin  Falls 

2,237 

559 

421 

Ira 

_ 

9 

7 

Cleveland 

796,836 

110,207 

120,862 

Colebrook 

1,000 

1 

- 

Jefferson 

1,532 

217 

168 

Conneaut 

9,343 

1,008 

1,165 

Jesse 

65 

4 

9 

Castalia 

560 

11 

25 

Justus 

319 

21 

11 

Chardon 

1,566 

450 

388 

Chesterland 

137 

142 

59 

Centerton 

40 

3 

Kingsville 

550 

77 

48 

Collins 

275 

92 

__ 

Kelleys  Island 

708 

32 

15 

Columbia  Station 

100 

180 

19 

Kimball 

99 

12 

7 

Chippewa  Lake 

175 

78 

25 

Kipton 

295 

69 

28 

Canal  Fulton 

1,057 

63 

80 

Kent 

7,070 

654 

850 

Canton 

87,091 

4,243 

2,765 

Kinsman 

925 

130 

110 

Clinton 

312 

32 

33 

Copley 

243 

73 

10 

Leon 

92 

11 

— 

Cuyahoga  Falls 

10,200 

546 

898 

LaGrange 

500 

127 

80 

Cortland 

750 

141 

57 

Lorain 

37,295 

1,505 

2,359 

Creston 

894 

150 

75 

LeRoy 

241 

24 

40 

Lester 

113 

2 

7 

Dover  Center 

331 

4 

_ 

Litchfield 

210 

97 

100 

Dodgeville 

191 

5 

5 

Lodi 

1,240 

261 

220 

Dorset 

250 

45 

18 

Lake 

— 

— 

— 

Deerfield 

400 

31 

Limaville 

183 

21 

21 

Diamond 

178 

36 

_ 

Louisville 

2,008 

62 

75 

Darrowville 

125 

7 

20 

Lakemore 

— 

40 

70 

Dalton 

611 

82 

35 

Leavittsburg 

310 

21 

55 

Doylestown 

1,037 

35 

55 

Lockwood 

286 

63 

— 

Eagleville 

64 

1 

5 

Mount  Eaton 

177 

2 

Euclid 

3,363 

33 

50 

Milan 

653 

136 

000 

East  Orwell 

640 

66 

60 

Middlefield 

706 

235 

125 

East  Claridon 

123 

28 

— 

Montville 

581 

7 

The  Plain  Dealer  Covers  the  Primary  and  AuxiliarylMarkts 
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Plain  Dealer  Circulation  by  Cities  and 


Towns 


Towns 

Monroeville 

Madison 

Mentor 

Mallet  Creek 

Medina 

Mantua 

Mahoning 

Mogadore 

Magnolia 

Massillon 

Maximo 

Middlebranch 

Minerva 

Macedonia 

Mesopotamia 

Mineral  Ridge 

Marshallville 

Metz 

Noble 

North  Olmsted 
North  Randall 
New  Lyme 
New  Lyme  Station 
North  Kingsville 
Novelty 
New  Haven 
New  London 
North  Fairfield 
Norwalk 
North  Madison 
North  Eaton 
North  Ridge ville 
New  Milford 
Navarre 
North  Canton 
North  Lawrence 
Northfield 
Newton  Falls 
Niles 

North  Bloomfield 
Nutwood 

Olmsted  Falls 

Orwell 

Olena 

Oberlin 

Orangeville 

Orrville 

Pierpont 
Parkman 
Paines  ville 
Perry 
Paris 

Peninsuax 

Phalan 

Rocky  River 
Rock  Creek 
Rock  Creek  Station 
Rome 


5CbMile  Primary  Market 


Circulation 


Circulation 


Population 

Daily 

Sunday 

Towns 

Population 

Daily 

Sunday 

1,185 

200 

140 

Rochester 

157 

62 

26 

893 

284 

220 

Randolph 

192 

22 

35 

851 

185 

200 

Ravenna 

7,219 

846 

886 

361 

79 

11 

Rootstown 

210 

4 

20 

3430 

819 

465 

Rittman 

2,000 

128 

110 

764 

310 

161 

Solon 

300 

67 

45 

25 

— 

10 

South  Euclid 

1,605 

288 

783 

751 

29 

45 

South  Park 

86 

8 

12 

605 

8 

— 

Strongsville 

262 

63 

10 

17,428 

1,402 

1,730 

Simons 

68 

6 

— 

200 

12 

12 

Sandusky 

22,897 

663 

1,650 

251 

9 

— - 

Shinrock 

60 

5 

20 

2,261 

99 

120 

State  Soldiers’  Home 

110 

95 

482 

57 

52 

Seville 

691 

288 

120 

819 

49 

i — 

Sharon  Center 

289 

125 

— 

816 

— 

15 

Spencer 

527 

176 

65 

294 

67 

25 

Suffield 

118 

20 

15 

61 

1 

31 

Spokane 

65 

10 

48 

Shreve 

1,094 

166 

135 

45 

— 

73 

Smithville 

482 

23 

32 

1419 

196 

445 

Sterling 

381 

59 

50 

500 

35 

73 

400 

13 

19 

Thompson 

111 

64 

— 

400 

7 

— 

Tallmadge 

519 

26 

50 

274 

25 

43 

Twinsburg 

275 

77 

85 

210 

103 

93 

Tyrrell 

69 

6 

4 

179 

3 

8 

1,470 

344 

182 

Uniontown 

245 

20 

12 

527 

7,379 

87 

702 

31 

895 

Unionville 

200 

20 

42 

181 

14 

_ 

110 

6 

47 

Vienna 

121 

3 

410 

37 

128 

Vigil 

30 

3 

7 

132 

61 

14 

Venice 

300 

5 

1,385 

50 

75 

Vermilion 

1,436 

364 

305 

1,597 

96 

85 

Valley  City 

253 

147 

46 

1 ,200 

17 

19 

861 

51 

92 

Warrens  ville 

— 

219 

190 

1,100 

203 

160 

West  Dover 

309 

116 

210 

13,080 

441 

525 

West  Park 

8,560 

33 

383 

785 

20 

35 

West  View 

610 

11 

16 

150 

24 

10 

Williamsfield 

219 

71 

18 

Windsor 

810 

33 

40 

374 

163 

120 

Welshfield 

1,000 

14 

— i 

810 

88 

— 

Wakeman 

945 

226 

75 

142 

12 

— 

Willard 

3,889 

458 

330 

4,236 

683 

510 

West  Mentor 

140 

86 

110 

222 

10 

— 

Wickliffe 

1,508 

112 

360 

4,107 

391 

360 

Willoughby 

2656 

614 

859 

Wellington 

2,245 

506 

330 

264 

22 

— 

Wadsworth 

4,742 

364 

520 

247 

29 

35 

Wayland 

125 

35 

30 

6,886 

1,033 

1,370 

Windham 

314 

84 

50 

473 

200 

163 

Waynesburg 

978 

15 

15 

289 

3 

— 

Warwick 

261 

21 

34 

520 

94 

60 

West  Richfield 

280 

26 

— 

106 

10 

48 

Wilmot 

227 

15 

12 

Warren 

27,050 

1,490 

1,720 

1,861 

111 

173 

West  Farmington 

317 

43 

— 

483 

58 

— 

Weilersville 

83' 

1 

— 

210 

17 

60 

West  Salem 

636 

269 

85 

610 

49 

12 

Wooster 

8,204 

765 

878 
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Plain  Dealer  Circulation  by  Cities  and 


Towns 


Towns 

Population 

Alexandria 

420 

Augusta 

275 

Ashley 

786 

Adamsville 

151 

Ankenytown 

140 

Amsterdam 

1,271 

Agosta 

513 

Adams  Mills 

150 

Adrian 

140 

Alvada 

140 

Amsden 

143 

Attica 

658 

Bowerston 

500 

Bayard 

146 

Bakersville 

250 

Blissfield 

120 

Bucyrus 

10,425 

Birds  Run 

70 

Byesville 

2,775 

Benton 

340 

Berlin 

245 

Big  Prairie 

198 

Bergkolz 

1,215 

Brinkhaven 

341 

Buckeye  City 

310 

Beloit 

589 

Berlin  Center 

240 

Bellville 

998 

Butler 

622 

Burgoon 

208 

Bascom 

389 

Bettsville 

451 

Bloomville 

645 

Baltic 

406 

Barrs  Mills 

85 

Boliver 

519 

Carrollton 

2,192 

Columbiana 

2,144 

Clark 

310 

Cooperdale 

76 

Coshocton 

10,847 

Chatfield 

239 

Crestline 

4,313 

Croton 

400 

Cambridge 

13,104 

Cadiz 

2,084 

Charm 

58 

Centerburg 

775 

Canfield 

806 

Caledonia 

492 

Cardington 

1,109 

Clyde 

3,099 

Carrothers 

180 

Cromers 

72 

Carey 

2488 

Deerville 

115 

Dellroy 

338 

Delaware 

8,756 

Dillonvale 

1,643 

Danville 

383 

Damascus 

400 

Danbury 

150 

Dennison 

5,524 

Dover 

8,101 

Dundee 

339 

East  Liverpool 

2,141 

East  Palestine 

5,750 

50-Mile  Auxiliary  Market 

Circulation 


Daily 

Sunday 

Towns 

1 

— 

East  Youngstown 

2 

— 

East  Rochester 

46 

22 

East  Springfield 

1 

— 

Elkton 

3 

— 

Empire 

33 

15 

Edison 

12 

— 

Elmore 

1 

— 

4 

— 

Frazeysburg 

2 

_ 

Fresno 

3 

4 

Freeport 

198 

80 

Fredericktown 

Fremont 

7 

— 

Flat  Rock 

2 

8 

Fostoria 

3 

— 

Frank 

1 

— 

Fairview 

598 

740 

Fiat 

1 

— 

Fulton 

5 

50 

17 

— 

Galion 

8 

— 

Galena 

31 

27 

Gibson 

17 

30 

Germano 

43 

20 

Glenmont 

17 

32 

Gambier 

17 

55 

Greer 

14 

24 

Granville 

69 

61 

Garfield 

44 

32 

Greenford 

8 

5 

Genoa 

1 

22 

Graytown 

1 

30 

Gypsum 

34 

45 

Gibsonburg 

36 

21 

Greenspring 

19 

10 

Grandenhutten 

37 

22 

Girard 

Greenville 

240 

59 

150 

85 

Grove  City 

3 

— 

Harrisville 

4 

— 

Hayesville 

58 

200 

Harlem  Springs 

23 

28 

Hibbits 

427 

430 

Hanoverton 

4 

— 

Homeworth 

10 

365 

Hammondsville 

4 

— 

Howard 

2 

— 

Helena 

15 

15 

Harpster 

9 

25 

Homer 

41 

50 

64 

55 

Irondale 

322 

265 

Iberia 

20 

g 

Jackson  Center 

71 

110 

Jeromeville 

Jewett 

1 

_ 

Jamestow'n 

11 

— 

Johnstown 

98 

185 

Kilgore 

46 

55 

73 

Kensington 

23 

35 

Killbuck 

75 

40 

Kansas 

56 

115 

Kirby 

451 

52 

665 

20 

Lowell  ville 
Loudenville 

184 

615 

Lees  ville 

75 

122 

Leetonia 

Population 

11,237 

250 

395 

145 

491 

387 

345 

667 

320 

624 

1,194 

12,468 

310 

9,987 

80 

346 
21 

310 

7,314 

513 

41 

317 

287 

443 

113 

1,440 

238 

210 

971 

175 

346 

1,737 

840 

530 

6,556 

7,104 

905 

356 

247 

269 

19 

266 

375 

380 

353 

209 

245 

382 

1,136 

178 

578 

408 

285 

1.039 

906 

291 

429 

575 

341 

196 

2,214 

1,887 

410 

2,688 


Circulation 


Daily 

Sunday 

40 

10 

6 

12 

5 

22 

2 

— 

— . 

7 

31 

20 

23 

55 

3 

— 

4 

12 

40 

30 

110 

90 

563 

1,002 

2 

8 

326 

730 

2 

— 

— 

15 

1 

2 

— 

459 

645 

2 

— 

2 

— 

1 

— 

37 

15 

65 

60 

22 

— 

15 

15 

2 

— 

8 

*=— 

5 

40 

1 

5 

5 

16 

19 

75 

101 

71 

18 

18 

11 

45 

35 

120 

2 

30 

1 

— 

17 

— 

10 

— 

3 

— 

3 

— 

7 

10 

2 

5 

43 

8 

— 

5 

2 

— 

1 

— 

5 

15 

10 

15 

1 

— 

75 

— 

1 

— - 

7 

12 

4 

— 

1 

— 

3 

— 

78 

(il) 

24 

17 

5 

12 

27 

33 

182 

140 

2 

— 

114 

130 

The  Plain  Dealet — For  Over  80  Years  Northern  Ohio's  Leading  Newspaper 
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Plain  Dealer  Circulation  by  Cities  and  Towns 


50' Mile  Auxiliary  Market 


Circulation 


Towns 

Population 

Daily 

Sunday 

Lisbon 

3,113 

248 

220 

Lemert 

56 

1 

- — • 

Lakeville 

180 

72 

15 

LaRue 

795 

74 

44 

Lacarne 

132 

2 

39 

Lakeside 

425 

75 

90 

Lexington 

634 

39 

30 

Lucas 

337 

26 

19 

Lindsey 

456 

8 

22 

Meeker 

210 

2 

Malvern 

929 

32 

40 

Millport 

82 

9 

— 

Moultrie 

53 

17 

— • 

Moorefield 

190 

2 

— 

Millersburg 

2,098 

288 

235 

Mount  Hope 

161 

15 

— 

Mechanicsburg 

1,470 

2 

— 

Mercer 

319 

3 

30 

Mount  Vernon 

9,237 

384 

530 

Marion 

27,891 

764 

1,471 

Martel 

151 

15 

8 

Morral 

387 

3 

— 

Marengo 

267 

16 

Mount  Gilead 

1,837 

147 

1 27 

Marblehead 

1,040 

44 

70 

Millersville 

119 

— 

4 

Middle  Bass 

210 

5 

— - 

Mansfield 

27,824 

1,551 

1,825 

Melmore 

228 

13 

— 

Midvale 

700 

9 

40 

Mineral  City 

800 

27 

40 

McDonald 

29 

14 

32 

New  Springfield 

408 

2 

— 

Nankin 

200 

39 

22 

Nova 

265 

106 

40 

New  Waterford 

438 

11 

9 

Nellie 

144 

1 

— 

New  Bedford 

150 

3 

— 

New  Washington 

919 

80 

75 

North  Auburn 

40 

2 

— 

North  Robinson 

155 

— . 

10 

Nashville 

211 

11 

— 

Newark 

26,718 

83 

500 

North  Jackson 

378 

6 

15 

North  Lima 

328 

— 

8 

New  Concord 

889 

10 

15 

New  Riegel 

246 

1 

— 

Newcomerstown 

3,389 

50 

105 

New  Cumberland 

165 

12 

— 

New  Philadelphia 

10,716 

492 

760 

Nevada 

793 

54 

42 

North  Springfield 

43 

2 

— 

New  Castle 

75 

56 

240 

North  Benton 

199 

3 

— 

Oceola 

268 

4 

— 

Oak  Harbor 

1,858 

98 

106 

Old  Fort 

190 

22 

15 

Omar 

37 

— 

3 

Ontario 

157 

10 

— 

Pavonia 

93 

1 

— 

Pattersonville 

50 

3 

— 

Perrysville 

575 

59 

55 

Polk 

263 

77 

25 

Power  Point 

63 

3 

10 

Pearl 

35 

2 

2 

Pleasant  City 

780 

3 

15 

Note:  Forty -four  Cities  and  Towns  Located  in 


Circulation 


Towns 

Population 

Daily 

Sunday 

Piedmont 

300 

13 

22 

Piney  Fork 

150 

1 

— 

Poland 

561 

— 

5 

Prospect 

945 

12 

25 

Port  Clinton 

3928 

300 

425 

Put-in-Bay 

216 

56 

25 

Plymouth 

1374 

176 

150 

Quaker  City 

732 

1 

— 

Rogers 

241 

10 

— 

Radnor 

214 

1 

— ■ 

Robyville 

53 

1 

— 

Roseville 

1349 

— 

12 

Rockyridge 

215 

— 

5 

Republic 

393 

13 

15 

Salesville 

247 

1 

— 

Savannah 

262 

38 

— 

Sullivan 

179 

82 

40 

Sherrodsville 

377 

45 

25 

Salem 

10,305 

430 

715 

Salineville 

2,700 

48 

105 

Summitville 

100 

2 

16 

Sulphur  Springs 

375 

2 

— 

Scio 

861 

8 

16 

Steubenville 

28,508 

78 

175 

Sebring 

3,541 

160 

250 

Sharline 

489 

— 

50 

Struthers 

5,847 

70 

100 

Shelby 

5,578 

666 

515 

Shiloh 

430 

116 

28 

Siam 

163 

2 

— 

St.  Stephen 

23 

5 

10 

Scipio  Siding 

25 

2 

— 

Sandyville 

258 

1 

Shanesville 

352 

20 

— 

Springboro 

341 

18 

75 

Stillwater 

234 

6 

11 

Strasburg 

917 

66 

107 

Sugar  Creek 

618 

73 

25 

Sycamore 

50 

35 

3 

St.  James 

110 

1 

“ 

Tunnel  Hill 

209 

1 

— 

Tippecanoe 

478 

10 

20 

Tiffin 

14,375 

566 

900 

Toronto 

4,648 

8 

35 

Uhrichsville 

6,428 

231 

415 

Upper  Sandusky 

3,708 

113 

150 

Union 

109 

29 

60 

Vickery 

190 

10 

18 

White  Cottage 

319 

1 

— 

Washingtonville 

823 

22 

30 

Waterford 

310 

2 

— 

Wellsville 

8,849 

73 

220 

Walhoning 

200 

21 

— 

Warsaw 

488 

18 

— 

West  Lafayette 

921 

2 

10 

Walnut  Creek 

175 

9 

— - 

Winesburg 

271 

13 

— 

Woodville 

910 

8 

— - * 

Wharton 

149 

6 

Wintergreen 

35 

6 

— ■ 

Youngstown 

132,358 

3,808 

3,284 

Zanesville 

29,569 

94 

325 

Zoar 

178 

3 

21 

Zoarville 

250 

2 

20 

Pennsylvania  are  not  included  in  the  above  list 
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Total  Advertising  by  Columns  in 
Cleveland  Newspapers 

1916  -  1921 


Columns  1916 


70000 
65000 
60000 
550  00 
50000 
45000 
40000 
350  00 
30000 
25000 
20000 
15000 
IOOOO 
5000 


X 

/ 

. 

\ 

Plain  Dealer. 

\  * 

\ 

\ 

\ 

''>ss 

(DAILY  6.  SUNDAY) 

/  // 

Press  (d) 

_ 

_ _ —  —  — 

/ 

/ 

✓ 

News  (daily) 

News  Leader  (s) 

Daily  Leader. 

Sold  to  Plain  Deale 

Sept.  U917 

Advertising  Dominance 

The  above  chart  shows  the  variations  for  the  past  six  years  in  total  advertis¬ 
ing  published  by  each  Cleveland  newspaper. 

The  Plain  Dealer  during  this  period  printed  a  total  of  321,876  columns, 
over  16%  more  than  was  printed  by  its  nearest  competitor  and  35%  of  the 
total  advertising  published  by  all  Cleveland  newspapers. 

As  portrayed  by  this  chart,  the  advertising  leadership  of  the  Plain  Dealer 
has  been  in  no  way  spasmodic,  but  continuous.  This  is  significant  of  one 
thing  in  particular— advertising  in  the  Plain  Dealer  is  of  consecutively 
proven  merit. 

Manufacturers  or  Merchants  who  have  used  the  Plain  Dealer  for  national, 
local  or  classified  advertising,  have  found  its  columns  a  profitable  investment. 

The  Plain  Dealer — The  Blanketing  Medium  of  Northern  Ohio 


The  Plain  Dealer 

First  In  Total  Advertising 


During  the  year  1921  the  Plain  Dealer 
carried  39%  of  the  total  advertising 
printed  by  the  Cleveland  newspapers. 

Total  Advertising 

Plain  Dealer . 17,158,120  lines 

Press . 13,771,156  lines 

News-Leader . 13,080,592  lines 


36%  of  the  total  display  advertising 
appearing  in  the  Cleveland  newspapers 
during  1921  was  published  in  the  Plain 
Dealer. 

Total  Display  Advertising 

Plain  Dealer . 12,616,086  lines 

Press . 11,084,150  lines 

News-Leader  . 11,332,146  lines 


Of  the  total  “Want  Ad”  lineage  appear¬ 
ing  in  Cleveland  newspapers  in  1921, 
51%  was  published  in  the  Plain  Dealer. 

Total  Classified  Advertising 

Plain  Dealer . 4,542,034  lines 

Press . 2,687,006  lines 

News-Leader . 1,748,446  lines 


Note:  (N)  Indicates  News  and  News-Leader 


The  Plain  Dealer  covers  the  Primary  and  Auxiliary  Markets 


The  Plain  Dealer’s  Diversification  of  Display  Lineage 

ONE  of  the  best  indications  of  the  value  of  a  newspaper’s  advertising 
columns  is  ‘‘the  balance  of  its  advertising.  Dominance  in  any  one 
classification  does  not  necessarily  establish  the  newspaper  as  of  proven  adver¬ 
tising  value.  As  the  following  chart  and  table  show,  the  Plain  Dealer  does 
not  specialize  in  any  one  division  of  display  advertising.  It  has  built  up  every 
class  of  advertising — no  one  group  dominating  its  columns.  This  well- 
defined  diversity  marks  it  a  directory  of  general  advertising. 

Its  columns  represent  “The  most  there  is  of  the  best  there  is. 


Classification 

Lines 

Per  cent 

Clothing  (Men’s  and 

10% 

Haberdashery) 

1,263,990 

Women’s  Apparel 

1,565,886 

12% 

Financial 

1,138,830 

9% 

Automobile 

917,990 

7% 

Miscellaneous 

1,363,264 

10% 

Foods  and  Beverages 

684,656 

6% 

Furniture 

920,416 

7% 

Classification 

Lines 

Per  cent 

Amusement  and 

Photoplays 

836,724 

7% 

Mus.  Instr.  and  Pianos 

277,872 

2% 

Books  and  Stationery 

271,292 

2% 

Electrical 

384,188 

3% 

Drugs  and  Toilet  Prep. 

482,104 

4% 

Building  Supplies 

243,614 

2% 

All  other  Classifications 

2,217,936 

18% 

Out  of  the  40  display  classifications  the  Plain  Dealer  was  First  in  20.  Below 
is  tabulated  the  1921  advertising  score. 


First 

Second 

Third 

Plain  Dealer 

20 

6 

14 

Press 

9 

14 

17 

News-Leader 

11 

20 

9 
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The  Plain  Dealer’s  Advertising  Appeal 

Advertising  in  the  Plain  Dealer  has  an  equal  appeal  to  men  and  to  women. 

The  Plain  Dealer  is  the  quality  as  well  as  the  quantity  display  medium  of 
Cleveland. 

Some  of  its  principal  classifications  in  which  it  dominates  or  exerts  a 
strong  appeal  are — 


To  Men 

Financial 


To  Women 


Toilet  Preparations 


To  Both 


Schools  and  Colleges 


Automobiles 


Men’s  Clothing 


\  20%  \  22%  J 
Cigars  and  Tobacco 


Electrical 


lg%y 

Books  and  Stationery 


Foods  and  Beverages 

Figures  of  1921 

Note:  (N)  Indicates  News  and  News-Leader 


Department  Stores 


V  35  \  2-7  °/j 

Amusements  and  Photoplays 


The  Plain  Dealer  is  the  Predominant  Newspaper  of  Northern  Ohio 
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The  Plain  Dealer 

First  in  Classified  Advertising 

The  Plain  Dealer  prints  more  Classified  Advertising  than  all  the  other 
Cleveland  newspapers  combined. 


The  Plain  Dealer  carried  51%  of  the  total 
“Want  Ad”  Lineage  during  1921. 


Plain  Dealer 
Press 

News-Leader 


4,542,034  Lines 
2,687,006  Lines 
1,748,446  Lines 


WANT  AD  LINAGE 


The  Plain  Dealer  printed  54%  of  the  total 
individual  “Want  Ads”  published  by  all 
Cleveland  papers  during  1921. 

This  was  more  than  the  combined  total  of 
its  competitors. 

Plain  Dealer  810,541  Ads 

Press  538,736  Ads 

News-Leader  166,620  Ads 


During  1921,  there  were  810,521  indi¬ 
vidual  “Want  Ads”  inserted  in  the  Plain 
Dealer.  The  total  population  of  Cleveland 
is  796,841.  The  Plain  Dealer  averaged 
more  than  one  “Want  Ad”  for  each  person. 


The  Plain  Dealer’s  supremacy,  as  portrayed  in  the  above  charts,  is  incontro¬ 
vertible  evidence  that  the  people  of  Cleveland  find  its  “Want  Ad”  Columns 
the  logical  means  of  fulfilling  their  immediate  wants,  whether  it  be  to  buy, 
to  sell,  or  to  exchange. 


Note:  (N)  Indicates  News  and  News-Leader 


The  Plain  Dealer— For  Over  80  Years  Northern  Ohio's  Leading  Newspaper 
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Plain  Dealer  “Want  Ad”  Supremacy 


THE  volume  of  “Want  Ad”  lineage  carried  by  each  Cleveland  news¬ 
paper  during  1921  is  portrayed  in  the  charts  below.  These  charts  graph¬ 
ically  illustrate  by  page  units  the  Plain  Dealer’s  supremacy. 


Plain  Dealer.  Press  News 

1892  Pages  1119  Pages  728  Pages 


The  Plain  Dealer’s  Volume 
is  More  Than  the  Combined  Total  of  its  Competitors 

National  Advertisers  judge  newspapers  by  their  “Want  Ad”  volume.  They 
recognize  in  “Want  Ad”  leadership  the  ability  of  the  newspaper  to  produce 
results. 

They  consider  it  a  key  to  the  merit  of  the  newspaper’s  advertising  pres¬ 
tige  in  the  community  and  as  a  measure  of  standing  with  the  newspaper’s 
readers. 

Classified  Advertising  serves  as  the  barometer  of  the  paper’s  Pulling- 
Power. 

The  Plain  Dealer’s  overwhelming  Classified  Advertising  patronage  proves 
it  is  a  result- producer. 

Its  readers  have  confidence  in  its  advertising. 

Because  the  Plain  Dealer  does  possess  the  confidence  of  the  people  of 
Cleveland,  it  offers  its  advertisers  positive  entree  to  these  readers. 


The  Plain  Dealer  Dominates  the  Buying  Power  of  Northern  Ohio 
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The  Plain  Dealer’s  “Want  Ad”  Supremacy 


THE  Plain  Dealer  leads  its  competitors  in  principal  “Want  Ad’’,  class¬ 
ifications  both  in  lineage  and  number  of  individual  “Want  Ads.”  It  is 
the  “  Want  Ad”  Medium  of  Cleveland. 

Out  of  21  principal  classifications,  the  Plain  Dealer  led  in  16  in  1921. 


Help  Wanted 


Lineage  Number  Ads 

The  Plain  Dealer  reaches  the  emfoyee 

Automobiles 


Lineage  Number  Ads 

A  Buying  Power  Supremacy 


Situations  Wanted 


Lineage  Number  Ads 

The  Plain  Dealer  reaches  the  employer 

Business  Opportunities 


Lineage  Number  Ads 

Indicative  of  business  dependency 


Real  Estate 


Houses,  Flats  and  Terraces  to  Rent 


Lineage  Number  Ads 

Direct  appeal  to  Cleveland’s  Home  Owners 


Lineage  Number  Ads 

Leadership  because  of  proven  results 


All  Other  Classifications 


Lineage  Number  Ads 


Note:  (N)  Indicates  News  and  News-Leader 
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Rotogravure  Advertising 

An  Exceptional  Medium  of  Established  Value 


THE  strength  of  all  advertising  lies  in  its  appeal  to  the  reader.  The 
Rotogravure  process  effectively  portrays  and  adds  character  to  the  sub¬ 
ject.  It  gives  that  superior  photographic  appearance.  The  Rotogravure 
successfully  combines  magazine  quality  of  reproduction  with  localized  reader 
interest. 

The  Rotogravure  has  proven  a  remarkable  result- producer  for  the  adver¬ 
tiser.  Its  beauty  and  softness  of  tone  intensifies  its  attention-getting  qualities. 
Readers  turn  to  it  instinctively. 

Rotogravure  Advertising  pays. 

The  Rotogravure  section  of  the  Sunday  Plain  Dealer  offers  attractive  and 
convincing  presentation  to  advertisers  desiring  to  command  absolute  certainty 
of  reader  attention. 

It  is  an  exceptional  medium  of  established  advertising  value. 


You  Can  Thoroughly  Cover  Northern  Ohio  With  the  Plain  Dealer  Alone 
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Supremacy 

A  FFECTED  only  by  the  changing  seasons  and  those  fundamental  world- 
***  wide  conditions  which  determine  the  economic  stability  of  the  whole 
country,  the  “Northern  Ohio  Area”  stands  as  the  market  in  which  logically 
to  build  and  to  expand. 

Through  the  gateway  of  Metropolitan  Cleveland  the  manufacturer* adver¬ 
tiser  finds  a  market — 

of  100  miles  radius  packed  with  opportunity; 
of  three  million  progressive  people; 
of  unusual  receptiveness; 
of  vast  buying  power; 
of  minimum  exploitation  cost. 

And  in  this  market  the  Plain  Dealer  maintains,  unchallenged,  its  position 
of  dominant  supremacy  among  Cleveland  newspapers — 

it  is  first  in  Daily  Circulation ; 
it  is  first  in  Sunday  Circulation ; 
it  is  first  in  Classified  Advertising; 
it  is  first  in  Display  Advertising; 
it  is  first  in  Total  Advertising; 

It  is  the  only  newspaper  which  thoroughly  covers  the  great 

“NORTHERN  OHIO  AREA” 


THE  CLEVELAND  PLAIN  DEALER 

First  Newspaper  of  Cleveland  Fifth  City 
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